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ABSTRACT 

Muhammad Rudinni (2024), The Effect of Effective Tax Rate (ETR), Company Size, 

Profitability, and Intangible Assets on Transfer Pricing in Consumer Non-Cyclicals 

Sector Companies Listed on Indonesia Stock Exchange Periods 2019-2022. 

Advisor: Saprudin. 

This research was conducted to determine (1) the effect of effective tax rate 

(ETR) on transfer pricing, (2) the effect of company size on transfer pricing, (3) the 

effect of profitability on transfer pricing, (4) the effect of intangible assets on 

transfer pricing in consumer non-cyclicals sector companies listed on Indonesia 

Stock Exchange periods 2019-2022. 

The population of this study was consumer non-cyclicals sector companies 

listed on Indonesia Stock Exchange periods 2019-2022. The sample consisted of 9 

consumer non-cyclicals sector companies. The sampling method used in this study 

was purposive sampling consisting of 36 samples. The analysis technique was 

logistic regression analysis. For analyzing, this research used SPSS version 26. 

The results of this study showed that (1) effective tax rate (ETR) does affect 

transfer pricing, (2) company size does not affect transfer pricing, (3) profitability 

does not affect transfer pricing, (4) intangible assets does not affect transfer 

pricing. 

 

Keywords: Transfer Pricing, Effective Tax Rate (ETR), Company Size, Profitability, 

Intangible Assets 
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ABSTRAKSI 

Muhammad Rudinni (2024), Pengaruh Effective Tax Rate (ETR), Ukuran 

Perusahaan, Profitabilitas, dan Intangible Assets Terhadap Transfer Pricing Pada 

Perusahaan Sektor Barang Konsumen Primer yang Tercatat di Bursa Efek 

Indonesia Periode 2019-2022. Pembimbing: Saprudin. 

Penelitian ini dilakukan untuk mengetahui (1) pengaruh effective tax rate 

(ETR) terhadap transfer pricing, (2) pengaruh ukuran perusahaan terhadap transfer 

pricing, (3) pengaruh profitabilitas terhadap transfer pricing, (4) pengaruh 

intangible assets terhadap transfer pricing pada perusahaan sektor barang 

konsumen primer yang tercatat di Bursa Efek Indonesia Periode 2019-2022. 

Populasi dari penelitian ini adalah perusahaan sektor barang konsumen 

primer yang tercatat di Bursa Efek Indonesia Periode 2019-2022. Sampel penelitian 

terdiri dari 9 perusahaan sektor barang konsumen primer. Metode pengambilan 

sampel yang digunakan adalah purposive sampling dengan kriteria tertentu yang 

menghasilkan 36 sampel. Teknik analisis yang digunakan adalah analisis regresi 

logistik. Penelitian ini menggunakan SPSS versi 26 untuk menganalisis. 

Hasil penelitian ini membuktikan bahwa (1) effective tax rate (ETR) 

berpengaruh terhadap transfer pricing, (2) ukuran perusahaan tidak berpengaruh 

terhadap transfer pricing, (3) profitabilitas tidak berpengaruh terhadap transfer 

pricing, (4) intangible assets tidak berpengaruh terhadap transfer pricing. 

 

Kata Kunci: Transfer Pricing, Effective Tax Rate (ETR), Ukuran Perusahaan, 

Profitabilitas, Intangible Assets 
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