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ABSTRAK

Dinny Marini Amalia, 1810412620030, 2023 Pengaruh Desain Produk dan
Promosi Terhadap Keputusan Pembelian Binder Divider Fancy Stationery di ATK &
CO Veteran Banjarmasin. Dibawah bimbingan Sugiharto.

ATK & CO Veteran menyuguhkan produk-produk premium dan lengkap dengan
konsep modern dan milenial yang tampak pada lukisan mural yang menghiasi dinding
area toko. Penelitian ini menggambarkan keputusan pembelian produk yang sesuai
dengan kebutuhan dan keinginan konsumen mulai dari desain produk dan promosi.

Sampel dalam penelitian sebanyak 140 responden yang membeli binder divider
merek fancy stationery di ATK & CO Veteran dipilih berdasarkan ukuran sampel 5-
10 kali jumlah item dari keseluruhan indikator variabel. Kuesioner digunakan untuk
pengumpulan data dengan memberi pertanyaan atau pernyataan kepada responden
untuk dijawab. Data yang diperoleh dianalisis menggunakan analisis regresi linier
berganda dengan hasil signifikan secara simultan antara desain produk dan promosi
terhadap keputusan pembelian sebesar 0,076. Pengaruh secara parsial antara desain
produk terhadap keputusan pembelian sebesar 0,000 dan pengaruh promosi terhadap
keputusan pembelian sebesar 0,000.

Hasil penelitian menunjukkan secara parsial desain produk berpengaruh signifikan
terhadap keputusan pembelian, sedangkan promosi tidak berpengaruh signifikan
terhadap keputusan pembelian dan secara simultan desain produk dan promosi
berpengaruh signifikan terhadap keputusan pembelian.

Kata kunci : Desain Produk, Promosi, Keputusan Pembelian
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ABSTRACT

Dinny Marini Amalia, 1810412620030, 2023 The Influence of Product Design and
Promotion on Purchasing Decisions of Binder Divider Fancy Stationery at ATK & CO
Veteran Banjarmasin. Under the guidance of Sugiharto.

ATK & CO Veteran offers premium and complete products with a modern and
millennial concept which can be seen in the mural paintings that decorate the walls of the
shop area. This research describes product purchasing decisions that suit consumer needs and
desires starting from product design and promotion.

The sample in the study was 140 respondents who bought fancy stationery brand
binder dividers at ATK & CO Veteran, selected based on a sample size of 5-10 times the
number of items from all variable indicators. Questionnaires are used to collect data by giving
questions or statements to respondents to answer. The data obtained was analyzed using
multiple linear regression analysis with simultaneous significant results between product
design and promotion on purchasing decisions of 0.076. The partial influence of product
design on purchasing decisions is 0.000 and the influence of promotions on purchasing
decisions is 0.000.

The research results show that product design partially has a significant effect on
purchasing decisions, while promotion does not have a significant effect on purchasing
decisions and simultaneously product design and promotion have a significant effect on
purchasing decisions.

Keywords: Product Design, Promotion, Purchasing Decisions
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