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ABSTRAK 

Muhammad Syah Alam. 1710414310038. 2023. Strategi Humas Dalam 
Pencitraan Lembaga Kementrian Agama Kota Banjarmasin. Dibawah 
bimbingan Yuanita Setyastuti dan Siswanto Rawali 

Kementerian Agama memiliki tugas salah satunya untuk meningkatkan akses 
pendidikan yang setara bagi masyarakat yang tidak mampu. Kementerian Agama 
Kota Banjarmasin mengoptimalkan upaya pembangunan bidang agama, 
meningkatkan citra lembaga, dan memperoleh dukungan serta partisipasi 
masyarakat secara luas. 

Tujuan penelitian ini Untuk mengetahui bagaimana strategi yang dijalankan 
pada Lembaga Kementrian Agama Kota Banjarmasin dalam Pencitraan Positif 
Lembaga. Dan Untuk mengetahui apa faktor pendukung dan penghambat pada 
pelaksanaan strategi Humas Lembaga Kementrian Agama Kota Banjarmasin. 
Metode Penelitian menggunakan pendekatan kualitatif. Tipe Penelitian adalah 
deskriptif. Teknik Pengumpulan Data adalah observasi, wawancara dan 
dokumentasi.   

Hasil penelitian menunjukkan bahwa Humas Kementrian Agama Kota 
Banjarmasin dalam meningkatkan citra lembaganya yakni dengan melakukan 
strategi publikasi eksternal baik melalui media sosial Instagram, facebook, youtube 
dan website, serta menggadeng media seperti televisi, radio dan surat kabar baik 
milik pemerintah ataupun swasta. Dan Kementrian Agama Kota Banjarmasin 
melakukan strategi publisitas internal yang dilakukan untuk membangun citra 
positif baik dengan unit kerjanya maupun dengan masyarakat. Humas Kementrian 
Agama Kota Banjarmasin juga mendapatkan dukungan oleh Lembaga termasuk 
pimpinan baik fasilitas dan lainnya sehingga humas Kementrian Agama Kota 
Banjarmasin dapat menjalankan fungsinya dengan maksimal. Namun perlu adanya 
peningkatan terkait Kerjasama baik internal maupun eksternal serta peningkatan 
sumber daya manusia agar Kementrian Agama Kota Banjarmasin dapat terus 
memberikan citra yang positif dimasyarakat. 

Kata Kunci: Strategi, Humas, Citra, Publikasi Eksternal, Publikasi Internal. 

 
 

  



  

ABSTRACT 

Muhammad Syah Alam. 1710414310038. 2023. Public Relations Strategies 
in Enhancing the Image of the Ministry of Religious Affairs in Banjarmasin City. 
Under the guidance of Yuanita Setyastuti and Siswanto Rawali. 

The Ministry of Religious Affairs has the task of, among others, improving 
equal access to education for underprivileged communities. The Ministry of 
Religious Affairs in Kota Banjarmasin strives to optimize efforts in the field of 
religious development, enhance the institution's image, and gain broad support and 
participation from the community. 

The purpose of this research is to understand the strategies implemented by 
the Ministry of Religious Affairs in Banjarmasin City to to achieve a positive 
institutional image. It also aims to identify the supporting factors and obstacles in 
implementing the Public Relations strategies of the Ministry of Religious Affairs in 
Banjarmasin City. The research methodology used a qualitative approach, and the 
research type was descriptive. Data collection techniques included observation, 
interviews, and documentation. 

The research findings indicate that the Public Relations department of the 
Ministry of Religious Affairs in Banjarmasin City enhances its institutional image 
through external publicity strategies, such as utilizing social media platforms like 
Instagram, Facebook, YouTube, and their website. They also engage with media 
outlets such as television, radio, and newspapers, both government-owned and 
private. Additionally, the Ministry of Religious Affairs in Banjarmasin City 
implements internal publicity strategies to build a positive image within their 
organizational units and the community. The Public Relations department receives 
support from the institution, including its leadership, in terms of facilities and other 
resources, enabling them to carry out their functions effectively. However, there is 
a need for improved internal and external cooperation, as well as the development 
of human resources, to continuously maintain a positive image of the Ministry of 
Religious Affairs in Banjarmasin City. 

Keywords: Strategies, Public Relations, Image, External Publicity, Internal 
Publicity. 
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