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ABSTRAK

Ichlasul Amal Taufani. 1810414210022. Strategi Digital Marketing Akun
Instagram Yard Street Market Dalam Meningkatkan Brand Awareness
Produsen Streetwear Kota Banjarmasin (Studi Kualitatif Pada Media
Instagram @yardstreetmarket). Dibawah bimbingan dosen Siswanto Rawali.

Yard Street Market merupakan komunitas dan media yang berfokus pada segmen
clothing streetwear yang ada di Kota Banjarmasin. Memulai pada tahun 2020, Yard
Street Market sering mengadakan event skala besar maupun kecil dengan tujuan
untuk terbentuknya ekosistem yang ada di lingkup clothing streetwear di Kota
Banjarmasin. Penelitian ini dilakukan untuk melihat bagaimana strategi digital
marketing yang dilakukan oleh Instagram Yard Street Market untuk menghadapi
permasalahan awareness yang terjadi pada produsen streetwear di Kota
Banjarmasin.

Metode penelitian yang digunakan adalah kualitatif deskriptif untuk dapat
mendeskripsikan strategi digital marketing yang dilaksanakan oleh Yard Street
Market dalam meningkatkan brand awareness produsen clothing streetwear
Banjarmasin. Teknik pengumpulan data yang dilakukan meliputi observasi,
wawancara, dan dokumentasi. Pada penelitian ini penulis menganalisis
menggunakan reduksi data dari hasil wawancara dengan narasumber, penyajian
data dan menarik kesimpulan dari penelitian yang disusun.

Hasil penelitian menunjukkan bahwa terdapat strategi digital marketing yang
dilakukan oleh Yard Street Market dalam meningkatkan awareness produsen
streetwear Kota Banjarmasin, dengan membuat berbagai konten pilar khusus dan
terbukti dengan feedback yang diterima pada berbagai konten yang dimuat di
Instagram Yard Street Market dan hasil yang didapatkan dari segmentation,
targetting dan postition yang telah dilakukan.

Kata Kunci: Streetwear, Awareness, Digital Marketing
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ABSTRACT

Ichlasul Amal Taufani. 1810414210022. Digital Marketing Strategy of Yard

Street Market Instagram Account in Increasing Brand Awareness of
Banjarmasin City Streetwear Producers (Qualitative Study on Instagram
Media @yardstreetmarket). Under the guidance of Siswanto Rawali.

Yard Street Market is a community and media that focuses on the streetwear
clothing segment in Banjarmasin City. Starting in 2020, Yard Street Market often
holds large and small scale events with the aim of forming an ecosystem in the field
of streetwear clothing in the city of Banjarmasin. This research was conducted to
see how the digital marketing strategy implemented by Instagram of Yard Street
Market is to deal with awareness problems that occur among streetwear
manufacturers in the city of Banjarmasin.

The research method used is descriptive qualitative to be able to describe the
digital marketing strategy implemented by Yard Street Market in increasing brand
awareness of Banjarmasin streetwear clothing manufacturers. Data collection
techniques used include observation, interviews and documentation. In this
research, the author analyzed using data reduction from interviews with sources,
presenting data and drawing conclusions from the research compiled.

The research results show that there is a digital marketing strategy carried out by
Yard Street Market to increase awareness of streetwear producers in Banjarmasin
City, by creating various special pillar content and this is proven by the feedback
received on various content published on Yard Street Market's Instagram and the
results obtained from segmentation , targeting and positioning that have been
carried out.

Keyword: Streetwear, Awareness, Digital Marketing
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