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ABSTRAK 

 

 
Ahmad Naufal, 18101412310028, 2023, Pengaruh Citra Merek, Kualitas 

Produk, Gaya Hidup dan Harga terhadap Keputusan Pembelian J.Co Donut and 

Coffe di Qmall Banjarbaru, dibawah bimbingan: Bapak Rizki Muslim Hidayat, 

S.AB, MM. 

Penelitian ini dilakukan bertujuan untuk menguji pengaruh secara parsial 

maupun simultan variabel citra merek, kualitas produk, gaya hidup dan harga 

terhadap keputusan pembelian J.co Donut and Coffe di Qmall Banjarbaru. 

Pendekatan penelitian yang digunakan adalah dengan menggunakan metode 

kuantitatif. Tekhnik samping yang digunakan adalah accidental samping dengan 

perolehan sampel yang diambil sebanyak 98 responden. Pengumpulan data dengan 

cara kuesioner dan analisis data yang digunakan adalah analisis regresi linier 

berganda. 

Hasil penelitian ini menunjukkan bahwa citra merek tidak berpengaruh 

signifikan terhadap keputusan pembelian J.co Donut and Coffe di Qmall Banjarbaru 

, kualitas produk berpengaruh positif secara signifikan terhadap keputusan 

pembelian J.co Donut and Coffe di Qmall Banjarbaru , gaya hidup tidak 

berpengaruh signifikan terhadap keputusan pembelian J.co Donut and Coffe di 

Qmall Banjarbaru , dan harga berpengaruh positif dan signifikan terhadap 

keputusan pembelian J.co Donut and Coffe di Qmall Banjarbaru. Secara simultan 

citra merek, kualitas produk, gaya hidup dan harga berpengaruh positif dan 

signifikan terhadap keputusan pembelian J.co Donut and Coffe di Qmall 

Banjarbaru. 

Kata kunci: Citra Merek, Kualitas Produk, Gaya Hidup, Harga, Keputusan 

Pembelian 



vi 
 

 

 

 

 

 

 

 

ABSTRACT 

 

 
Ahmad Naufal, 18101412310028, 2023, The Influence of Brand Image, 

Product Quality, Lifestyle and Price on Purchase Decisions of J.Co Donut and 

Coffe at Qmall Banjarbaru, under the guidance of: Mr. Rizki Muslim Hidayat, S.AB, 

MM. 

This research was conducted with the aim of examining the partial and 

simultaneous effect of brand image, product quality, lifestyle and price variables on 

purchasing decisions of J.co Donut and Coffee at Qmall Banjarbaru. The research 

approach used is to use quantitative methods. The side technique used is accidental 

side with the acquisition of samples taken as many as 98 respondents. Data 

collection by means of questionnaires and data analysis used is multiple linear 

regression analysis. 

The results of this study indicate that brand image has no significant effect 

on purchasing decisions for J.co Donut and Coffe at Qmall Banjarbaru, product 

quality has a significant positive effect on purchasing decisions for J.co Donut and 

Coffe at Qmall Banjarbaru, lifestyle has no significant effect on purchasing 

decisions J.co Donut and Coffe at Qmall Banjarbaru, and prices have a positive 

and significant effect on purchasing decisions for J.co Donut and Coffe at Qmall 

Banjarbaru. Simultaneously brand image, product quality, lifestyle and price have 

a positive and significant effect on purchasing decisions for J.co Donut and Coffee 

at Qmall Banjarbaru. 

 

 
Keywords: Brand Image, Product Quality, Lifestyle, Price, Purchase Decision 
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