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ABSTRAK

Wayan Putra Dude Herlino, 1910412310010, 2023. Pengaruh
Kualitas Produk dan Green Marketing Terhadap Keputusan Pembelian
AMDK Merek Aqua di Kota Banjarmasin, di bawah bimbingan
Hairudinor.

Penelitian ini bertujuan untuk menguji Pengaruh Kualitas Produk
dan Green Marketing Terhadap Keputusan Pembelian AMDK Merek
Aqua di Kota Banjarmasin.

Penelitian ini  menggunakan pendekatan kuantitatif, lokasi
penelitian dipilih pada kota Banjarmasin sebanyak 100 responden berusia
17-55 tahun yang pernah membeli produk AMDK Merek Aqua lebih dari
satu kali, pembelian dipilih secara purposive sampling sebagai responden
kuesioner digunakan untuk pengumpulan data dan analisis regresi linear
berganda untuk menguji hipotesis.

Hasil penelitian menunjukkan Kualitas Produk berpengaruh
terhadap Keputusan Pembelian, Green Marketing, dan kedua variabel
Kualitas Produk dan Green Marketing secara bersama-sama berpengaruh
terhadap Keputusan Pembelian.

Kata Kunci: Kualitas Produk, Green Marketing, Keputusan
Pembelian
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ABSTRACT

Wayan Putra Dude Herlino, 1910412310010, 2023. The Influence of
Product Quality and Green Marketing on the Purchasing Decision of Bottled
Drinking Water (AMDK) Aqua Brand in Banjarmasin City, under the guidance of
Hairudinor. This research aims to examine the influence of product quality and
green marketing on the purchasing decision of bottled drinking water (AMDK)
Aqua brand in Banjarmasin City.

The research employs a quantitative approach, with the research location
chosen in Banjarmasin City, involving 100 respondents aged 17-55 who have
purchased Aqua brand AMDK products more than once.

The selection of respondents for the questionnaire was done purposively,
and data collection utilized a questionnaire, while multiple linear regression
analysis was employed to test the hypotheses.

The results of the research indicate that product quality has a significant
influence on purchasing decisions. Additionally, green marketing and the
combined effect of both product quality and green marketing significantly affect
purchasing decisions.

Keywords: Product Quality, Green Marketing, Purchasing Decision
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