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ABSTRACT 

  

Rizky (2022). Selected Antecedents Affecting Consumers’ Impulse Buying and 

Shopping Preference during COVID-19 Pandemic. Management Studies 

Program. Faculty of Economics and Business, University of  Lambung 

Mangkurat. Supervisor: Arief Budiman 

This study aimed to determine and analyse: (1) The effect of the location to 

impulse buying when shopping during the COVID-19 pandemic, (2) The effect of 

sales promotion to impulse buying when shopping during the COVID-19 

pandemic, (3) The effect of fear to impulse buying when shopping during COVID-

19 pandemic, (4) The effect of the location to shopping preference when shopping 

during COVID-19 pandemic, (5) The effect of sales promotion to shopping 

preference when shopping during COVID-19 pandemic, and (6) The effect of fear 

to shopping preference when shopping during COVID-19 pandemic. 

This study employed an explanative research type and a quantitative 

approach. The data was collected using a questionnaire and was distributed 

online using Google Forms. This study’s population were residents of 

Banjarmasin City, and the sample comprised 127 respondents. The sampling 

technique utilised purposive sampling and data analysis methods based on 

regression using Smart PLS. 

The research findings indicated that location and fear affect impulse buying, 

and sales promotions did not affect impulse buying. In addition, the study 

demonstrated that location, sales promotion, and fear affect shopping 

preferences.  

 

Keywords: Location, Sales Promotion, Fear, Impulse Buying, Shopping Preference, 

COVID-19 
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ABSTRAKSI 

Rizky (2022). Beberapa Faktor yang Mempengaruhi Impulse Buying dan 

Preferensi Belanja Konsumen di Masa Pandemi COVID-19. Program Studi 

Manajemen. Fakultas Ekonomi dan Bisnis Universitas Lambung Mangkurat. 

Pembimbing: Arief Budiman 

 Penelitian ini bertujuan untuk mengetahui dan menganalisa: (1) Pengaruh 

lokasi toko terhadap pembelian spontan di masa pandemi COVID-19, (2) 

Pengaruh promosi penjualan terhadap pembelian secara spontan dalam berbelanja 

di pembelian secara spontan dalam berbelanja di masa pandemi COVID-19, (4) 

Pengaruh lokasi toko terhadap pilihan seseorang untuk berbelanja di masa 

pandemi COVID-19, (5) Pengaruh promosi penjualan terhadap pilihan masa 

pandemi COVID-19, (3) Pengaruh rasa takut terhadap berbelanja di masa 

pandemi COVID-19, dan (6) Pengaruh rasa takut terhadap pilihan berbelanja di 

masa pandemi COVID-19. 

 Penelitian ini merupakan penelitian eksplanatif dengan pendekatan 

kuantitatif. Pengumpulan data dilakukan menggunakan Google form yang 

dibagikan secara online. Populasi penelitian ini adalah masyarakat yang 

berdomisili di Kota Banjarmasin. Jumlah sampel sebanyak 127 responden. Teknik 

pengambilan sampel menggunakan purposive sampling, dan analisa regresi 

dengan Smart PLS digunakan untuk menganalisis data.  

 Hasil penelitian menunjukkan bahwa location dan fear memengaruhi 

impulse buying. Sedangkan sales promotion  tidak berpengaruh terhadap impulse 

buying. Selain itu, hasil penelitian juga menunjukkan bahwa location, sales 

promotion, dan fear memiliki pengaruh terhadap shopping preference. 

Kata Kunci: Lokasi, Promosi Penjualan, Rasa Takut, Pembelian Sacara Spontan, 

Pilihan Berbelanja, COVID-19 
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