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ABSTRAK 

 

Latifa Febianola Samara, 1910414220012. Daya Tarik Fisik dan Daya Tarik 

Sosial Terhadap Interaksi Parasosial Di kalangan Perempuan Dewasa Muda 

Dalam Fandom Korean Pop (Studi Pada Pengikut Akun Instagram 

@CoppaMagz). Di Bawah Bimbingan Yuanita Setyastuti. 

Konsep interaksi parasosial dikaji melalui tiga dimensi: daya tarik fisik, daya tarik 

sosial, dan daya tarik kesuksesan. Penelitian ini berfokus pada daya tarik fisik dan daya 

tarik sosial, yang diyakini berperan dalam membentuk interaksi parasosial di kalangan 

penggemar K-pop.  

Tujuan penelitian ini adalah untuk menjelaskan seberapa besar pengaruh daya tarik 

fisik dan daya tarik sosial terhadap interaksi parasosial pada wanita dewasa muda 

penggemar Korean Pop (K-pop) di Indonesia, dengan fokus pada pengikut akun 

Instagram @CoppaMagz 

Metode penelitian yang digunakan adalah pendekatan kuantitatif tipe eksplanatif 

dengan pengambilan data melalui kuesioner dan observasi. Sampel penelitian 

merupakan wanita rentang usia 18-35 tahun pengikut akun Instagram @CoppaMagz 

sebanyak 3534 responden. Analisis data melibatkan uji instrument penelitian, uji 

asumsi klasik, dan uji hipotesis. 

Hasil penelitian ini menunjukkan bahwa daya tarik fisik dan daya tarik sosial 

berpengaruh secara signifikan terhadap interaksi parasosial subjek penelitian. Dimana 

secara parsial, daya tarik fisik memiliki pengaruh sebesar 25,2% dan daya tarik sosial 

berpengaruh 43%, dan secara simultan, daya tarik fisik dan daya tarik sosial memiliki 

pengaruh sebesar 33,5%. 

Kata Kunci : Daya Tarik Fisik, Daya Tarik Sosial, Interaksi Parasosial 
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ABSTRACT 

 

Latifa Febianola Samara, 1910414220012. The Physical Attractiveness and Social 

Attractiveness on Parasocial Interaction among Young Adult Women in the Korean 

Pop Fandom (A Study on Followers of the Instagram Account @CoppaMagz). 

Under the Supervision of Yuanita Setyastuti. 

. The concept of parasocial interaction is examined through three dimensions: physical 

attractiveness, social attractiveness, and task attractiveness. This study primarily 

focuses on physical attractiveness and social attractiveness, believed to play a 

significant role in shaping parasocial interactions among K-pop fans. 

The aim of this research is to elucidate the extent of the influence of physical 

attractiveness and social attractiveness on parasocial interactions among young adult 

women who are fans of Korean Pop (K-pop) in Indonesia, with a specific focus on 

followers of the Instagram account @CoppaMagz. 

The research methodology employed is an explanatory quantitative approach, utilizing 

data collection through questionnaires and observations. The research sample consists 

of 3534 female respondents aged 18-35 who follow the Instagram account 

@CoppaMagz. Data analysis involves testing research instruments, classical 

assumption tests, and hypothesis testing. 

The results of this research indicate that physical attractiveness and social 

attractiveness significantly influence the parasocial interactions of the research 

subjects. Partially, physical attractiveness has a 25.2% influence, while social 

attractiveness has a 43% influence on research subjects parasocial interaction. 

Simultaneously, physical attractiveness and social attractiveness jointly account for a 

33.5% influence. 

 

Keywords: Physical Attraction, Social Attractiveness, Parasocial Interaction. 
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