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ABSTRAK 

 

Shofya Yasmin, 1910414320035, 2023, Strategi Branding Wikawa 

Wedding Organizer Untuk Menarik Minat Klien. Di bawah bimbingan 

Muhammad Nizar Hidayat 

Penelitian ini bertujuan untuk dapat memahami, mengetahui dan 

mendeskripsikan bagaimana proses branding yang di lakukan Wikawa Wedding 

Organizer. Wikawa Wedding Organizer merupakan salah satu Wedding Organizer 

yang memiliki harga jual paling mahal di Banjarmasin. Walau demikian, Wikawa 

Wedding Organizer tetap bertahan dan dipilih banyak pasangan untuk menjadi 

Wedding Organizer di acara pernikahan mereka. Strategi branding yang dilakukan 

Wikawa Wedding Organizer. 

Metode penelitian yang digunakan dalam penelitian ini adalah kuasi 

kualitatif. Teknik pengumpulan data yang digunakan adalah observasi, wawancara 

dan dokumentasi. Teknik analisis data pada penelitian ini meliputi reduksi data, 

penyajian data, dan penarikan kesimpulan. 

Hasil dari penelitian ini menemukan bahwa Langkah branding yang 

dilakukan Wikawa Wedding Organizer mencakup identitas yang terdiri dari nama, 

logo dan konsep, serta produk-produk yang ditawarkan yaitu berupa jasa 

penyelenggaraan acara pernikahan. Selain itu Wikawa Wedding Organizer juga 

membangun branding melalui akun media sosial. 
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ABSTRACT 

 

Shofya Yasmin, 1910414320035, 2023, Wikawa Wedding Organizer’s 

Branding Strategy to Attract Client. Under the guidance of Muhammad Nizar 

Hidayat 

This study aims understand, know, and describe Wikawa Wedding 

Organizer’s branding process. Wikawa Wedding Organizer is one of the most 

expensive Wedding Organizer in Banjarmasin. Despite that, Wikawa Wedding 

Organizer survives to this day with many couple chose them to arrange their 

wedding. 

This This study used quasi qualitative research method. Observation, 

interview, and documentation are used as data collection techniques. The data 

analysis techniques used in this research includes data reduction, data 

presentation, and conclusion drawing. 

The result of this study shows that Wikawa Wedding Organizer has built their 

image through their name, icon, and concept, and also through their products that 

offers services to arrange a wedding ceremony. Wikawa Wedding Organizer also 

consistently builds their brand through their social media account by posting 

original contents, not following trends, and created the contents professionally with 

many considerations.  
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