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ABSTRAK

Ratih Soraya 1610412620024, 2022, Pengaruh Kualitas Produk Dan
Citra Merek Sasirangan Bordir Terhadap Keputusan Pembelian Konsumen
Diyang Kinjut Sasirangan Banjarbaru. Dibimbing oleh M. Hasanur Arifin dan
Setio Utomo.

Penelitian ini bertujuan untuk mengetahui dan menguji pengaruh
secara parsial dan simultan Kualitas Produk Dan Citra Merek Sasirangan
Bordir Terhadap Keputusan Pembelian Konsumen Diyang Kinjut Sasirangan
Banjarbaru.

Penelitian ini merupakan penelitian dengan pendekatan kuantitatif,
tipe penelitian ini adalah deskriptif. Pengambilan sampel dalam penelitian ini
menggunakan teknik purposive sampling, sehingga diperoleh 50 responden
yang dijadikan sampel penelitian. Data yang digunakan diambil dari
kuesioner. Analisis data menggunakan analisis regresi linier berganda.

Hasil penelitian menunjukan bahwa (1) Kualitas Produk Sasirangan
Bordir secara parsial berpengaruh positif dan signifikan terhadap Keputusan
Pembelian Konsumen Diyang Kinjut Sasirangan Banjarbaru, (2) Citra Merek
Sasirangan Bordir secara parsial berpengaruh positif dan signifikan terhadap
Keputusan Pembelian Konsumen Diyang Kinjut Sasirangan Banjarbaru, & (3)
Kualitas Produk dan Citra Merek Sasirangan Bordir secara simultan
berpengaruh positif dan signifikan terhadap Keputusan Pembelian Konsumen
Diyang Kinjut Sasirangan Banjarbaru. Nilai koefisien determinasi dalam
penelitian ini sebesar 0,791 yang berarti mempunyai tingkat hubungan yang
kuat.

Kata Kunci : Kualitas Produk, Citra Merek, dan Keputusan Pembelian
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ABSTRACT

Ratih Soraya 1610412620024, 2022, The Effect of Product Quality
and Brand Image of Sasirangan Embroidery on Consumer Purchase
Decisions at Diyang Kinjut Sasirangan Banjarbaru. Supervised by M.
Hasanur Arifin and Setio Utomo.

This study aims to determine and examine the effect of partially and
simultaneously Product Quality and Brand Image of Sasirangan Embroidery
on Consumer Purchase Decisions at Diyang Kinjut Sasirangan Banjarbaru.

This research is a research with a quantitative approach, the type of
this research is descriptive. Sampling in this study using purposive sampling
technique, in order to obtain 50 respondents who were used as research
samples. The data used were taken from a questionnaire. Data analysis used
multiple linear regression analysis.

The results showed that (1) Sasirangan Embroidery Product Quality
partially had a positive and significant effect on Consumer Purchase
Decisions at Diyang Kinjut Sasirangan Banjarbaru, (2) Sasirangan
Embroidery Brand Image partially had a positive and significant effect on
Consumer Purchase Decisions at Diyang Kinjut Sasirangan Banjarbaru, & (
3) Product Quality and Brand Image of Sasirangan Embroidery
simultaneously have a positive and significant impact on Consumer Purchase
Decisions at Diyang Kinjut Sasirangan Banjarbaru. The value of the
coefficient of determination in this study is 0.791, which means it has a strong
relationship level.

Keywords : Product Quality, Brand Image, and Purchase Decision
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