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ABSTRACTION

Risa Nur Rahma Nina (2023). The Influence of Entrepreneurial Knowledge, Managerial
Ability, and Social Media Marketing on Business Performance of Café in North
Banjarmasin District, Banjarmasin City.

This research was conducted to identify and analyze: 1) Entrepreneurial
knowledge affects the business performance of the café; 2) Managerial ability affects
the business performance of the café; and 3) Social media marketing affects the business
performance of the café.

This study used quantitative methods. Data collection was carried out by
distributing questionnaires to 39 respondents who were owners and managers of cafes
in North Banjarmasin District, Banjarmasin City. The sampling method used in this
study is non-probability sampling with purposive sampling techniques. In explaining
the results of the study, the data analysis techniques used are descriptive analysis and
SEM based on PLS with the help of SmartPLS4.0 software.

The result showed that (1) Entrepreneurial Knowledge has a positive and
significant effect on Business Performance by 35.9%, (2) Managerial Ability has a
positive and significant effect on Business Performance by 25.3%, (3) Social Media
Marketing has a positive and significant effect on Business Performance by 42.3%.
Keywords: entrepreneurial knowledge, managerial ability, social media marketing,

business performance
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ABSTRAKSI

Risa Nur Rahma Nina (2023). Pengaruh Pengetahuan Kewirausahaan, Kemampuan
Manajerial, dan Social Media Marketing terhadap Kinerja Usaha Kafe di Kecamatan
Banjarmasin Utara Kota Banjarmasin.

Penelitian ini dilakukan untuk mengidentifikasi dan menganalisis: 1) Pengetahuan
kewirausahaan berpengaruh terhadap kinerja usaha kafe; 2) Kemampuan manajerial
berpengaruh terhadap kinerja usaha kafe; dan 3) Social media marketing berpengaruh
terhadap kinerja usaha kafe.

Penelitian ini menggunakan metode kuantitatif. Pengambilan data dilakukan
dengan penyebaran kuesioner kepada 39 responden yang merupakan pemilik sekaligus
pengelola kafe di Kecamatan Banjarmasin Utara Kota Banjarmasin. Metode sampling
yang digunakan pada penelitian ini adalah non probability sampling dengan teknik
purposive sampling. Dalam menjelaskan hasil penelitian, teknik analisis data yang
digunakan adalah analisis dekskriptif dan SEM barbasis PLS dengan bantuan software
SmartPLS4.0.

Hasil penelitian menunjukkan bahwa (1) Pengetahuan Kewirausahaan
berpengaruh positif dan signifikan terhadap Kinerja Usaha sebesar 35.9%, (2)
Kemampuan Manajerial berpengaruh positif dan signifikan terhadap Kinerja Usaha
sebesar 25,3%, (3) Social Media Marketing berpengaruh positif dan signifikan terhadap
Kinerja Usaha sebesar 42,3%.

Kata kunci: pengetahuan kewirausahaan, kemampuan manajerial, social media

marketing, Kinerja usaha
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