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ABSTRACT 

 

 Rahmi, Alfi (2023). The Influence of Product Innovation, Process Innovation, 

and Service Innovation on Competitive Advantage According to Customer Perceptions 

(Study on Banjarmasin Super Print Printing). Advisor: Hastin Umi Anisah, S.E., M.M. 

 The purpose of this study was to (1) identify and analyze the effect of product 

innovation on competitive advantage according to customer perceptions at Banjarmasin 

Super Print Printing, (2) identify and analyze the effect of process innovation on 

competitive advantage according to customer perceptions at Banjarmasin Super Print 

Printing, (3) knowing and analyzing the effect of service innovation on competitive 

advantage according to customer perceptions at Banjarmasin Super Print Printing. 

 The population of this study cannot be known with certainty because the size of 

the population is difficult to determine. The sampling technique for this study used the 

Non-Probability Sampling technique through the Purposive Sampling technique, using 

the roscoe formula, with 101 respondents. The data collection technique used the 

Google Form questionnaire which was analyzed using the PLS-SEM technique. 

 The results of the study show that (1) product innovation has no positive and 

significant effect on competitive advantage according to customer perceptions at 

Banjarmasin Super Print Printing; (2) process innovation has a positive and significant 

effect on competitive advantage according to customer perceptions at Banjarmasin 

Super Print Printing; (3) service innovation has a positive and significant effect on 

competitive advantage according to customer perceptions at Banjarmasin Super Print 

Printing. 

Keywords: Product Innovation, Process Innovation, Service Innovation, Competitive 

Advantage. 
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ABSTRAK 

 

 Rahmi, Alfi (2023). Pengaruh Inovasi Produk, Inovasi Proses, Dan Inovasi 

Pelayanan Terhadap Keunggulan Bersaing Menurut Persepsi Pelanggan (Studi Pada 

Percetakan Super Print Banjarmasin). Pembimbing: Hastin Umi Anisah, S.E., M.M. 

 Tujuan penelitian ini adalah untuk (1) mengetahui dan menganalisis pengaruh 

inovasi produk terhadap keunggulan bersaing menurut persepsi pelanggan di Percetakan 

Super Print Banjarmasin, (2) mengetahui dan menganalisis pengaruh inovasi proses 

terhadap keunggulan bersaing menurut persepsi pelanggan di Percetakan Super Print 

Banjarmasin, (3) mengetahui dan menganalisis pengaruh inovasi pelayanan terhadap 

keunggulan bersaing menurut persepsi pelanggan di Percetakan Super Print 

Banjarmasin. 

 Populasi penelitian ini tidak dapat diketahui dengan pasti jumlahnya karena 

besarnya populasi sulit untuk diketahui. Teknik pengambilan sampel penelitian ini 

menggunakan teknik Non-Probability Sampling melalui teknik Purposive Sampling, 

menggunakan rumus roscoe, dengan 101 responden. Teknik pengumpulan data 

menggunakan kuesioner Google Form yang dianalisis dengan teknik PLS-SEM. 

 Hasil penelitian menunjukan bahwa (1) inovasi produk tidak berpengaruh positif 

dan signifikan terhadap keunggulan bersaing menurut persepsi pelanggan di Percetakan 

Super Print Banjarmasin; (2) inovasi proses berpengaruh positif dan signifikan terhadap 

keunggulan bersaing menurut persepsi pelanggan di Percetakan Super Print 

Banjarmasin; (3) inovasi pelayanan berpengaruh positif dan signifikan terhadap 

keunggulan bersaing menurut persepsi pelanggan di Percetakan Super Print 

Banjarmasin. 

Kata Kunci: Inovasi Produk, Inovasi Proses, Inovasi Pelayanan, Keunggulan Bersaing.  
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