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ABSTRAK

PERAN KEPRIBADIAN BIG 5 TERHADAP INTENSI MEMBELI
ONLINE DALAM FITUR LIVE STREAMING SHOPPING

Fine Dian Nata Chandra

Tren belanja online di Indonesia terus berkembang dengan cepat dalam
beberapa tahun terakhir, salah satunya adalah tren belanja melalui fitur live
streaming shopping. Model bisnis ini memanfaatkan siaran video langsung untuk
menjual produk secara real-time di platform e-commerce. Tren belanja ini dapat
mengarah pada keputusan belanja yang impulsif dan kurang hati-hati dari
konsumen. Penelitian ini bertujuan untuk mengetahui peran kepribadian big 5
terhadap intensi membeli online dalam fitur live streaming shopping. Penelitian
melibatkan 268 partisipan yang dipilih melalui non-probability sampling metode
purposive sampling dengan kriteria usia 18-35 tahun dan warga negara Indonesia.
Analisis dilakukan menggunakan regresi linear berganda dengan bantuan perangkat
lunak IBM SPSS Statistic versi 26. Hasil penelitian menunjukkan bahwa secara
keseluruhan, kepribadian big 5 memiliki pengaruh yang signifikan terhadap intensi
belanja online melalui fitur live streaming shopping, dengan kontribusi sebesar
17,4%. Secara parsial, hanya variabel Agreeableness yang berpengaruh signifikan
terhadap intensi membeli online dalam fitur live streaming shopping.

Kata kunci : Belanja Online, Live Streaming Shopping, Kepribadian Big 5, Intensi
Membeli Online



ABSTRACT

THE ROLE OF BIG-FIVE PERSONALITY TRAITS IN ONLINE PURCHASE
INTENTION ON LIVE STREAMING SHOPPING FEATURE

Fine Dian Nata Chandra

Online shopping trends in Indonesia keep developing rapidly in recent
years, one of which is the trend of shopping via the live streaming shopping feature.
This business model utilizes live video broadcasts to sell products in real-time on e-
commerce platforms. This shopping trend can lead to impulsive and less careful
shopping decisions from the consumers. This study aims to investigate the role of
the big 5 personality traits in online purchase intention on the live streaming
shopping feature. The study involved 268 participants selected through non-
probability sampling using the purposive sampling method with the criteria
including being 18-35 years old and Indonesian citizens. The analysis was carried
out using the multiple linear regression with the IBM SPSS Statistics version 26
software. The study results showed that generally the big 5 personality traits have
a significant effect on online purchase intention through the live streaming shopping
feature, with a contribution of 17.4%. Partially, only the Agreeableness variable
had a significant effect on online purchase intention on the live streaming shopping
feature.

Keywords: Online Shopping, Live Streaming Shopping, Big 5 Personality,
Online Purchase Intention
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