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ABSTRAK

Ernita, 1910412220027, 2023, Pengaruh Harga dan Promosi Penjualan
terhadap Minat Beli Ulang pada pengguna E-Commerce Shopee di kota
Banjarmasin. Di bawah bimbingan Sugiharto.

Penelitian ini bertujuan untuk mengetahui dan menguji pengaruh harga
dan promosi penjualan terhadap minat beli ulang pada pengguna e-commerce di
kota Banjarmasin. Pendekatan yang digunakan dalam penelitian ini adalah
kuantitatif yang berupa explanatory. Sampel yang digunakan berjumlah 100
responden yang diambil menggunakan teknik accidental sampling, pengumpulan
data menggunakan kuesioner, dan dianalisis menggunakan regresi linier berganda.

Hasil penelitian menunjukkan bahwa harga secara parsial berpengaruh
positif dan signifikan terhadap minat beli ulang dan promosi penjualan secara
parsial berpengaruh positif dan signifikan terhadap minat beli ulang. Sedangkan,
secara simultan harga dan promosi penjualan berpengaruh signifikan terhadap
minat beli ulang pada pengguna e-commerce shopee di Kota Banjarmasin.

Kata Kunci: Harga, Promosi Penjualan, Minat Beli Ulang
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ABSTRACT

Ernita, 1910412220027, 2023, The Effect of Price and Sales Promotion on
Repurchase Intention of E-commerce Shopee Users in the city of Banjarmasin.
Under the guidance of Sugiharto.

This study aims to determine and examine the effect of price and sales
promotion on repurchase intention of e-commerce users in the city of
Banjarmasin. The approach used in this research is quantitative in the form of
explanatory. The sample used was 100 respondents who were taken using
accidental sampling technique, data collection using a questionnaire, and
analyzed using multiple linear regression.

The results showed that price partially had a positive and significant effect
on repurchase intention and sales promotion partially had a positive and
significant effect on repurchase intention. Meanwhile, simultaneously price and
sales promotion have a significant effect on repurchase intention of Shopee e-
commerce users in the city of Banjarmasin.

Keywords: Price, Sales Promotion, Repurchase Intention

xii



DAFTAR ISI

LEMBAR PENGESAHAN .. ..ottt I
BERITA ACARA UJIAN SKRIPSI ..ot iii
SURAT TUGAS ...ttt et e et e et e e e ne e e anneas Y,
DAFTAR NILAT RATA-RATA ettt v
KATA PENGANTAR ...ttt Vi
PERSEMBAHAN ...ttt e e e ennee e IX
PERNYATAAN ORISINALITAS ...t X
ABSTRAK ..ottt ettt ens Xi
ABSTRACT et e e e e e e ar e e e e e e nnaaeennraeans Xii
DAFTAR IS] .. ettt e e e et e e rne e e s saeeanne e Xiil
DAFTAR TABEL ...ttt XVi
DAFTAR GAMBAR ...ttt e e XVii
DAFTAR LAMPIRAN ...ttt nraee e XViii
BAB | PENDAHULUAN .....ooiiiiiicse ettt 1
1.1 Latar BlaKang .........coeoiiiiiiiiiieeieee s 1
1.2 RUMUSAN MASIAN ..o 21
1.3 TUJUAN PENEIITIAN......c.ui e 22
1.4 Manfaat Penelitian...........ccooviiiiiiiieieee e 22
BAB Il TINJAUAN PUSTAKA ...ttt 24
2.1 L.andasan TEOIILIS .....ccueieierierieiie sttt st 24
2.1.1 PEMASAIAN ...ttt st 24
2.1.2 E-COMIMEICE ...ttt ettt ettt et 26
2.1.2 Perilaku KONSUMEN.........ccviiieieieecie e 33

2. 1.3 HAIGA ..ot 39
2.1.4 Promosi PENJUAIAN ..........cooiiiiiiiiice e 44
2.1.5 Minat Beli Ulang .......cccooiiiiiiiiiiieee e 49

2.2 Hasil Penelitian-penelitian Terdahulu ... 53
2.3 Hipotesis dan Model Penelitian............ccocooiiiiiiiii i 64
2.3.1 Hipotesis Penelitian ...........cccooveiiiiiic i 64
2.3.2 MOdel PENEITIAN .....cviiieiieie e 68
BAB I METODE PENELITIAN ...ttt 69

Xiii



3.1 Pendekatan PeNeIITIAN . ......coooeeeeeeeeeeeee e, 69

3.2 Desain Penelitian ........cccooviiiiiiiie e 69
3.3 LOKaST PENEITIAN ....c.vviiieiiicieee e e 70
3.4 Populasi dan SAMPEI .......oovveiiiieiiese e 70
34 L POPUIBSI. ...ttt 70
342 SAMPEL ..t 70
4.3.3 Teknik Pengambilan Sampel ... 71
3.5 Definisi Operasional Variabel ... 72
KT - 10 - G RSSO 72
3.5.2 Promosi Penjualan (X2) ....cccoereereneiniie e 73
3.5.3 Minat Beli Ulang (Y) .ovooeieiiieiiieeees e 74
3.6 Teknik Pengumpulan Data ...........cccovviieiieiice e 77
3.7 TeKnik ANAliSa DALA ........ccoveieiiiirieiesieeeie et 77
3.7.1 SKala PENQUKUIAN .......ccociviiiiiciece e 77
3.7.2 Analisis Statistik DesSKriptif...........ccccoeiieiiiiiiieccc e 78
3.7.2 Uji Validitas dan Reliabilitas............ccooeviniiiiiiiniicce e 78
3. 7.3 Uji ASUMST KIASTK.......cvieiiiiiiiiiieiceee e 80
3.7.4 Analisis Regresi Berganda..........ccocooeereneiininiiieeeeesese e 82
3.7.5 Pengujian HIPOTESIS ......ocueiviiiiiiiiiieee e 82
BAB IV HASIL PENELITIAN ..ot 86
4.1 Profil RESPONEN ....c.uiiiiiiieiiiieee e 86
4.2 Deskriptif Frekuensi Variabel Penelitian ..o 89
4.2.1 Variabel Harga (K1) ..ooeooeieieieeeiee e 89
4.2.2 Variabel Promosi Penjualan (X2) .......ccccevvviiieiiiciie e 95
4.2.3 Variabel Minat Beli Ulang (Y) c.ocoovveieeiiccee e 101
4.3 Hasil Uji Validitas dan Reliabilitas ..........c.cccoevveiiiiii e, 104
4.3. 1 UjJi ValiditaS.....cueveiiiiieieeiieiee et 104
4.3.2 Uji Reliabilitas.......c.ccoveiiiiieiceee e 106
4.4 UjJi ASUMST KISTK .....oviiiiiiiiiiie e 106
A4.4.1 UJE NOMMAIITES. ....veiviiiieiiiee e 106
4.4.2 Uji MUIIKOIINIEIITAS ...ecvvecveeieee e 109
4.4.3 Uji HeteroSKedatiSitas .........coveveieeiieiinie e 110

Xiv



4.5 Uji Regresi Linier Berganda..........ccoceveieieiiiinisiseeiese e 111

4.6 Hasil Pengujian HIPOTESIS. .......coiiiiiiieieiese e 112
4,81 HASH UJi Turvooceoreceecisceeeeeeee s eesees s 112
4.6.2 HaSiH UJi Fooooviiece e 114
4.6.3 Koefisien DetermMinasi ........ccccoieiiriiieiieie e 114

BAB V PEMBAHASAN HASIL .....oviiiiieeeeceese s 116

5.1 PEMDANGSAN .....covviiiiit e 116
5.1.1 Pengaruh Harga Terhadap Minat Beli Ulang ...........cccccooveveiieieennns 116
5.1.2 Pengaruh Promosi Penjualan Terhadap Minat Beli Ulang.................. 118
5.1.3 Pengaruh Harga dan Promosi Penjualan Terhadap Minat Beli Ulang 119

5.2 Implikasi Hasil Penelitian ............cccoooevveiiiiieiieccce e 120
5.2.1 Harga Terhadap Minat Beli Ulang...........cccccooiiiiniiiinini e 120
5.2.2 Promosi Penjualan Terhadap Minat Beli Ulang ..........cccccooceviiinnnnne. 121
5.2.3 Harga dan Promosi Penjualan Terhadap Minat Beli Ulang................ 121

5.3 Keterbatasan Penelitian ..........ccccovveiieieiie i 123

BAB VIPENUTUP ..ottt 124
6.1 KESIMPUIAN.......couiiiiiiice e 124
8.2 SAIAN ...ttt ettt nr e be e e ree s 124

DAFTAR PUSTAKA .ottt 126

LAMPIRAN L.ttt e e e e e e et e e e e s e e e e nbaeeeenraeeeeens 131

BIODATA . ettt ettt e ettt re s 161

XV



DAFTAR TABEL

Tabel 1.1 Data Ranking situs e-commerce terbesar di Indonesia...........c.cccoceve.ne. 5
Tabel 1.2 Persentase usaha e-commerce di Kalimantan Selatan ...............c.cc.co...... 8
Tabel 1.3 Perbandingan harga produk di E-COMMErce..........ccccovvvevviniveniennnnne 13
Tabel 2.1 Hasil Penelitian TerdahulU...........cccooeiiiiiiiiiiiee e 53
Tabel 3.1 Operasionalisasi Variabel Penelitian ...........cccccooevviieniiniinncce 74
Tabel 3.2 Rentang Kategori Jawaban Responden............ccccoccvvvveveeieiiieieeineennnn, 78
Tabel 3.3 Interpretasi Koefisien KOrelasi ..........ccoooveveiieiiiie e 85
Tabel 4.1 Karakteristik berdasarkan Usia..........ccccovvreieiineniininnesese e 86
Tabel 4.2 Karakteristik berdasarkan jenis Kelamin ..........ccccooevviinenieninnnnne. 87
Tabel 4.3 Karakteristik berdasarkan pekerjaan............cccccvvveveeieieenesiiesecse e 88
Tabel 4.4 Karakteristik berdasarkan domisili ..........cccccoceviiiiiienienciie e 88
Tabel 4.5 Distribusi frekuensi variabel harga ...........cccocovieiiiiiicc e, 89
Tabel 4.6 Distribusi frekuensi variabel promosi penjualan ...........ccccccocnvninene. 95
Tabel 4.7 Distribusi frekuensi variabel minat beli ulang.............cccoceviiiiinens 101
Tabel 4.8 Hasil Uji Validitas. .........ccccooiiiiiiiiieiee e 105
Tabel 4.9 Hasil Uji Reliabilitas............cccccooveiiiiiiic e 106
Tabel 4.10 Uji One-Sample K-S ... 108
Tabel 4.11 Hasil Uji MUultiKOlNIeritas ...........cccoceiieiieiecicseee e 109
Tabel 4.12 HaSil UjJi GIEJSEI .....oviiiiiiicecieeeee e 110
Tabel 4.13 Hasil Uji Regresi Linier Berganda.............ccccceveiveveivieieesesieseenns 111
Tabel 4.14 HaSil UJi L. 112
Tabel 4.15 HaSiH UjJi Fo.ooooee e 114
Tabel 4.16 Nilai Koefisien DetermMiNasi..........ccecvevieiiveresieenieenieseeseeseseeseeaens 114

XVi



DAFTAR GAMBAR

Gambar 1.1 Pertumbuhan penetrasi pengguna internet di Indonesia..................... 2
Gambar 1.2 e-commerce yang paling banyak dikunjungi ..........cccccceeeveveriierennnnn 3
Gambar 1.3 e-commerce yang paling banyak digunakan .............cccceeevrveiieneennenn 4
Gambar 1.4 Rata-Rata Kunjungan Bulanan Shopee...........ccccoovevevieveciieciecee, 6
Gambar 1.5 Data Transaksi E-Commerce di Indonesia............ccooeveveneniicnnnnnnn 8
Gambar 1.6 Data Pra Survei Pengguna E-Commerce di Banjarmasin................. 10
Gambar 1.7 Review Pengguna SNOPEE ........c.oiuiiiiiiiiireiieieeeesee e 12
Gambar 1.8 Tampilan Promosi di SNOPEE ........cceevvveieiieiicece e 20
Gambar 2.1 Model Penelitian ...........cccovieiiiieiieiiee e 68
Gambar 4.1 Histogram Uji NOrmalitas..........cccccevveiiiiieiienecie e 107
Gambar 4.2 Normal Probability PIOt ... 107
Gambar 4.3 Hasil Scatterplot...........coooiiieiieiicc e 110
Gambar 5.1 Model Akhir Penelitian ...........ccoccveieiieiiiieiieseee e 122

XVii



DAFTAR LAMPIRAN

Lampiran 1 Kuesioner PENElITIAN ..........ccccvviieiiiiieiciiseeeeee s 132
Lampiran 2 Tabulasi Data Jawaban Responden ...........ccccoccvvvevveieiieneccie s 137
Lampiran 3 Hasil OULPUL SPSS...........oooiiiiiieee s 145
Lampiran 4 Sertifikat PlagiaSi..........cccovereeiiiiieiieicccseee e 160

XViii



