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ABSTRAK 

Ernita, 1910412220027, 2023, Pengaruh Harga dan Promosi Penjualan 

terhadap Minat Beli Ulang pada pengguna E-Commerce Shopee di kota 

Banjarmasin. Di bawah bimbingan Sugiharto. 

Penelitian ini bertujuan untuk mengetahui dan menguji pengaruh harga 

dan promosi penjualan terhadap minat beli ulang pada pengguna e-commerce di 

kota Banjarmasin. Pendekatan yang digunakan dalam penelitian ini adalah 

kuantitatif yang berupa explanatory. Sampel yang digunakan berjumlah 100 

responden yang diambil menggunakan teknik accidental sampling, pengumpulan 

data menggunakan kuesioner, dan dianalisis menggunakan regresi linier berganda. 

Hasil penelitian menunjukkan bahwa harga secara parsial berpengaruh 

positif dan signifikan terhadap minat beli ulang dan promosi penjualan secara 

parsial berpengaruh positif dan signifikan terhadap minat beli ulang. Sedangkan, 

secara simultan harga dan promosi penjualan berpengaruh signifikan terhadap 

minat beli ulang pada pengguna e-commerce shopee di Kota Banjarmasin. 

Kata Kunci: Harga, Promosi Penjualan, Minat Beli Ulang 
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ABSTRACT 

Ernita, 1910412220027, 2023, The Effect of Price and Sales Promotion on 

Repurchase Intention of E-commerce Shopee Users in the city of Banjarmasin. 

Under the guidance of Sugiharto. 

This study aims to determine and examine the effect of price and sales 

promotion on repurchase intention of e-commerce users in the city of 

Banjarmasin. The approach used in this research is quantitative in the form of 

explanatory. The sample used was 100 respondents who were taken using 

accidental sampling technique, data collection using a questionnaire, and 

analyzed using multiple linear regression. 

The results showed that price partially had a positive and significant effect 

on repurchase intention and sales promotion partially had a positive and 

significant effect on repurchase intention. Meanwhile, simultaneously price and 

sales promotion have a significant effect on repurchase intention of Shopee e-

commerce users in the city of Banjarmasin. 

Keywords: Price, Sales Promotion, Repurchase Intention 
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