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PENGEMBANGAN VIDEO PROMOSI UMKM UNTUK 

MENDUKUNG PEMASARAN DI ERA DIGITAL 
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ABSTRAK 

 
Perkembangan teknologi informasi yang sangat pesat untuk mendukung berbagai 

kegiatan bisnis di era digital, mendorong upaya pembaharuan dalam penggunaan hasil 
teknologi dalam proses pemasaran. Penggunaan video promosi di era digital harus sejalan 
dengan perkembangan teknologi video promosi merupakan salah satu solusi 
meningkatkan pemasaran. Tujuan dari penelitian ini adalah mengembangkan video 
promosi UMKM, mengetahui kelayakkan pengembangan video promosi UMKM untuk 
mendukung pemasaran di era digital dan mengetahui peningkatan pemasaran di era digital. 
Jenis penelitian ini adalah Research and Development dengan menggunakan model 4D 
Four-D. Tahapan pengembangan ada empat yaitu define, design, development dan 
dissaminate). Teknik pengumpulan data dalam penelitian ini adalah observasi, 
wawancara, dokumentasi dan angket validasi ahli, serta angket respon UMKM. Hasil 
penilaian validasi oleh validator ahli instrument dengan presentse 100% termasuk kategori 
“sangat layak”, ahli media dengan presentase 95,23% temasuk kategori “sangat layak”  
dan ahli naskah dan bahasa dengan preentase 90% termasuk kategori “sangat layak”. Uji 
coba yang dilakukan kepada pihak UMKM menunjukkan bahwa skor keseluruhan 
responden berjumlah 10 orang dengan kategori “sangat layak”. Hasil uji peningkatan  
pemasaran dengan nilai 0,8% dikategorikan “tinggi”. Dari hasil penelitian pengembangan 
menunjukkan bahwavideo promosi sangat layak digunakan untuk mendukung pemasaran 

dan mampu meningkatan pemasaran di era digital. UMKM dapat memanfaatkan video 
promosi sebagai media pemasaran untuk mendukung pemasaran di era digital. 

Kata Kunci: Pengembangan, Video Promosi, Pemasaran 
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DEVELOPMENT OF MSME PROMOTION VIDEOS TO SUPPORT 

MARKETING IN THE DIGITAL ERA 
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1910130120005 

 
 

ABSTRACT 

 
The rapid development of information technology to support various 

business activities in the digital era has encouraged efforts to renew the use of 
technology in the marketing process the use of promotional videos in the digital 
era must be in line with developments in promotional video technology and one of 

the solutions to increase marketing. The purpose of this research is to develop 
MSME promotional videos, find out the feasibility of developing MSME 

promotional videos to support marketing in the digital era and find out marketing 
improvements in the digital era. This type of research is Research and 
Development using the 4D Four-D model. There are four stages of development, 

namely define, design, development and disseminate). Data collection techniques 
in this study were observation, interviews, documentation and expert validation 

questionnaires, as well as MSME response questionnaires. The results of the 
validation assessment by the instrument expert validator with a percentage of 
100% are included in the "very appropriate" category, media experts with a 

percentage of 95.23% are included in the "very feasible" category and script and 
language experts with a presentation of 90% are included in the "very feasible" 

category. Trials conducted on MSME showed that the overall score of the 
respondents was 10 people in the "very decent" category. The results of the 
marketing enhancement test with a value of 0.8% are categorized as "high". From 

the results of development research, it shows that promotional videos are very 
suitable to be used to support marketing and are able to increase marketing in the 

digital era. MSMEs can take advantage of promotional videos as marketing media 
to support marketing in the digital era. 

Keywords: Development, Promotional Video, Marketing 
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