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ABSTRACT 

Muhammad Alwi (2023). Acceptance of Digital Bank Services with the Technology 

Acceptance Model (TAM) in Banjarmasin City. Advisor: Laila Refiana Said 

This study aims to analyze the acceptance of digital bank customers in Banjarmasin 

City on the use of Digital Bank services with the TAM (Technology Acceptance 

Model) Model approach. 

This research uses a quantitative approach. Respondents collected in this study 

were 154 digital bank customers in Banjarmasin City. The sampling method used 

is nonprobability sampling method with purposive sampling technique. The data 

collection technique used a questionnaire with the analysis technique Structural 

Equation Modeling (SEM)-Partial Least Square (PLS) and the help of the 

SmartPLS software application. 

The results showed that (1) Perceived Ease of Use has a significant effect on 

Perceived Usefulness, (2) Perceived Usefulness have no significant effect on 

Attitude toward Using, (3) Perceived Ease of Use has a significant effect on Attitude 

toward Using, (4) Perceived Risk has a significant effect on Attitude toward Using, 

(5) Perceived Usefulness have a significant effect on Interest in Using, (6) 

Perceived Risk has a significant effect on Interest in Using, (7) Attitude toward 

Using has a significant effect on Interest in Using, and (8) Interest in Using has a 

significant effect on Actual Use in the use of Digital Bank services. 

Keywords: Perceived Usefulness, Perceived Ease of Use, Perceived Risk, Attitude 

Toward Using, Interest in Using, Actual Use, Technology Acceptance Model 

(TAM), Digital Bank. 
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ABSTRAK 

Muhammad Alwi (2023). Penerimaan Layanan Bank Digital dengan Technology 

Acceptance Model (TAM) di Banjarmasin. Pembimbing: Laila Refiana Said 

Penelitian ini bertujuan untuk menganalisis penerimaan nasabah bank digital di 

Kota Banjarmasin pada penggunaan layanan Bank Digital dengan pendekatan 

Model TAM (Technology Acceptance Model). 

Penelitian ini menggunakan pendekatan kuantitatif. Responden yang terkumpul 

dalam penelitian ini adalah 154 nasabah bank digital di Kota Banjarmasin. Metode 

sampling yang digunakan adalah metode nonprobability sampling dengan teknik 

purposive sampling. Teknik pengumpulan data menggunakan kuesioner dengan 

teknik analisis Structural Equation Modeling (SEM)-Partial Least Square (PLS) 

dan bantuan aplikasi software SmartPLS. 

Hasil penelitian menunjukkan bahwa (1) Persepsi Kemudahan berpengaruh 

signifikan terhadap Persepi Manfaat, (2) Persepsi Manfaat tidak berpengaruh 

signifikan terhadap Sikap Penggunaan (Attitude toward Using), (3) Persepsi 

Kemudahan berpengaruh signifikan terhadap Sikap Penggunaan (Attitude toward 

Using), (4) Persepsi Risiko berpengaruh sigfinikan terhadap Sikap Penggunaan 

(Attitude toward Using), (5) Persepsi Manfaat berpengaruh signifikan terhadap 

Minat Menggunakan, (6) Persepsi Risiko berpengaruh signifikan terhadap Minat 

Menggunakan, (7) Sikap Penggunaan (Attitude toward Using) berpengaruh 

signifikan terhadap Minat Menggunakan, dan (8) Minat Menggunakan berpengaruh 

signifikan terhadap Penggunaan Sesungguhnya (Actual Use) pada penggunaan 

layanan Bank Digital. 

Kata Kunci : Persepsi Manfaat, Persepsi Kemudahan, Persepsi Risiko, Sikap    

terhadap Penggunaan, Minat Menggunakan, Penggunaan Sesungguhnya, 

Technology Acceptance Model (TAM), Bank Digital. 
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