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ABSTRAK

Muhammad Mugni Salim, 1810412310032, 2023, Pengaruh Kelengkapan
Produk Dan Electronic Word Of Mouth Terhadap Keputusan Pembelian Produk
Elektronik Pada Pengguna Shopee Di Banjarmasin. Dibawah bimbingan Nurul
Wahyuni

Penelitian ini bertujuan untuk menguji pengaruh kelengkapan produk dan
electronic word of mouth terhadap keputusan pembelian produk elektronik pada
pengguna shopee. Pendekatan penelitian yang digunakan adalah dengan
menggunakan metode kuantitatif. Teknik sampling yang digunakan adalah purposive
sampling dengan perolehan sampel diambil sebanyak 100 responden. Pengumpulan
data dilakukan dengan menggunakan kuesioner dan analisis data menggunakan
regresi linier berganda.

Hasil penelitian menunjukkan bahwa kelengkapan produk (X1) berpengaruh
positif dan signifikan terhadap keputusan pembelian (Y) dan electronic word of mouth
(X2) berpengaruh secara positif dan signifikan terhadap keputusan pembelian. Secara
simultan kelengkapan produk dan Electronic Word Of Mouth berpengaruh signifikan
terhadap keputusan pembelian

Kata Kunci: Kelengkapan Produk, Electronic Word Of Mouth, Keputusan Pembelian
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ABSTRAK

Muhammad Mugni Salim, 1810412310032, 2023, The Influence of Product
Completeness and Electronic Word of Mouth on Electronic Product Purchase
Decisions for Shopee Users in Banjarmasin. Under the guidance of Nurul Wahyuni

This study aims to examine the effect of product completeness and electronic
word of mouth on electronic product purchase decisions on shopee users. The
research approach used is to use quantitative methods. The sampling technique used
is purposive sampling with the acquisition of samples taken as many as 100
respondents. Data collection was carried out using questionnaires and data analysis
using multiple linear regression

The results showed that product completeness (X1) had a positive and
significant effect on purchasing decisions (Y) and Electronic Word Of Mouth (X2) had
a positive and significant effect on purchasing decisions. Simultaneously, product
completeness and electronic word of mouth have a significant effect on purchasing
decisions
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