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ABSTRAK 

 

Muhammad Iqbal, 1710412610031, 2023, Pengaruh Customer Bonding dan 

Customer Relationship Marketing Terhadap Loyalitas Pelanggan Banjarisme 

Apparel. Dibimbing oleh Maryono dan Rizki Muslim Hidayat. 

Penelitian ini diharapkan dapat memutuskan dan melihat dampak pengaruh 

secara parsial dan simultan Pengaruh Customer Bonding dan Customer Relationship 

Marketing Terhadap Loyalitas Pelanggan Banjarisme Apparel. 

Penelitian ini merupakan penelitian kuantitatif, tipe penelitian ini adalah 

eksplanatori kausal. Pengambilan sampel dalam penelitian ini menggunakan teknik 

Purposive Sampling, sehingga memperoleh 60 responden yang dapat dijadikan 

sampel penelitian. Informasi Data diambil dari kuesioner. Analisis data 

menggunakan analisis regresi linier berganda. 

Hasil penelitian menunjukan bahwa (1) Customer Bonding secara parsial 

berpengaruh signifikan terhadap Loyalitas Pelanggan Banjarisme Apparel, (2) 

Customer Relationship Marketing secara parsial berpengaruh signifikan terhadap 

Loyalitas Pelanggan Banjarisme Apparel, dan (3) Customer Bonding dan Customer 

Relationship Marketing secara  simultan berpengaruh signifikan terhadap Loyalitas 

Pelanggan Banjarisme Apparel 

 
Kata Kunci : Customer Bonding, Customer Relationship Marketing, Loyalitas 

Pelanggan 
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ABSTRACT 

 

Muhammad Iqbal, 1710412610031, 2023, The Influence of Customer Bonding and 

Customer Relationship Marketing on Customer Loyalty of Banjarism Apparel. Supervised by 

Maryono and Rizki Muslim Hidayat. 

This research is expected to be able to decide and see the impact of partial and 

simultaneous influence of Customer Bonding and Customer Relationship Marketing on 

Customer Loyalty of Banjarism Apparel. 

This research is a quantitative research, this type of research is causal explanatory. 

Sampling in this study used a purposive sampling technique, in order to obtain 60 respondents 

who could be used as research samples. Information Data taken from the questionnaire. Data 

analysis using multiple linear regression analysis. 

The results showed that (1) Customer Bonding partially had a significant effect on 

Banjarism Apparel Customer Loyalty, (2) Customer Relationship Marketing partially had a 

significant effect on Banjarism Apparel Customer Loyalty, and (3) Customer Bonding and 

Customer Relationship Marketing simultaneously had a significant effect on Banjarism 

Apparel Customer Loyalty 

 

Keywords: Customer Bonding, Customer Relationship Marketing, Customer Loyalty 
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