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ABSTRACT 

Jihan Alma Lisa (2023). The Influence of Brand Image and Packaging on Purchasing 

Decisions of Emina Cosmetics in Banjarmasin City. Supervisor: Rusniati Rusniati 

 This study aims to analyze the simultaneous effect of Brand Image and Packaging 

on purchasing decisions of Emina Cosmetics in Banjarmasin City and to analyze the 

partial effect of Brand Image on purchasing decisions of Emina Cosmetics in 

Banjarmasin City. and also analyze the partial effect of packaging on purchasing 

decisions of Emina Cosmetics in Banjarmasin City 

 The population in this study were buyers of Emina cosmetics in the city of 

Banjarmasin and the sample in this study was 100 people. The sampling 

technique used purposive sampling and the data analysis technique used multiple 

linear regression analysis with SPSS Statistics 21. 

 The results showed that there was a simultaneous effect of Brand Image and 

Packaging on the purchasing decision of Emina Cosmetics in Banjarmasin City and there 

was a partial influence of Brand Image on the purchasing decision of Emina Cosmetics in 

Banjarmasin City. and there is also a partial effect of packaging on the purchasing 

decision of Emina Cosmetics in Banjarmasin City. 

 

Keywords: Brand Image, Packaging, Purchase Decision.
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ABSTRAK 

Jihan Alma Lisa (2023). Pengaruh Brand Image dan Kemasan Terhadap Keputusan 

Pembelian Kosmetik Emina Di Kota Banjarmasin. Pembimbing : Rusniati 

 Penelitian ini bertujuan untuk menganalisis pengaruh secara simultan Brand Image  

dan Kemasan terhadap keputusan pembelian Kosmetik Emina di Kota Banjarmasin. 

Kemudian juga menganalisis pengaruh secara parsial Brand Image terhadap keputusan 

pembelian Kosmetik Emina di Kota Banjarmasin dan menganalisis pengaruh secara 

parsial Kemasan terhadap keputusan pembelian Kosmetik Emina di Kota Banjarmasin. 

  Populasi pada penelitian ini adalah pembeli kosmetik Emina di kota Banjarmasin dan 

sampel pada penelitian ini sebanyak 100 orang. Teknik sampling  dengan menggunakan 

purposive sampling dan teknik analisis data menggunakan analisis regresi linier berganda 

dengan SPSS Statistics 21.  

 Hasil penelitian menunjukan bahwa terdapat pengaruh secara simultan Brand Image  

dan Kemasan terhadap keputusan pembelian Kosmetik Emina di Kota Banjarmasin dan 

terdapat pengaruh secara parsial Brand Image terhadap keputusan pembelian Kosmetik 

Emina di Kota Banjarmasin. dan juga terdapat pengaruh secara parsial Kemasan terhadap 

keputusan pembelian Kosmetik Emina di Kota Banjarmasin. 

 

Kata kunci: Brand Image,Kemasan,Keputusan Pembelian. 
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