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ABSTRAK 

Muhammad Naufal Rafif, 1910414210043, 2023, Motivasi Generasi Z 

dalam Melakukan Binge Watching pada Layanan Subscription Video on 

Demand. Dibimbing oleh Muhammad Nizar Hidayat 

Beberapa tahun kebelakang, eksistensi layanan SVOD (Subscription Video on 

Demand) semakin populer dikalangan masyarakat, khususnya Generasi Z. Hal 

tersebut melahirkan fenomena baru dalam mengonsumsi media, yaitu aktivitas binge 

watching/menonton maraton.  

Penelitian ini bertujuan menjelaskan berbagai motivasi yang melatarbelakangi 

Generasi Z dalam melakukan aktivitas binge watching pada layanan SVOD. Metode 

kualitatif dengan pendekatan deskriptif telah digunakan pada penelitian ini. Teknik 

pengumpulan data yang digunakan meliputi wawancara, observasi, dan dokumentasi.  

Penelitian ini menemukan delapan motivasi Generasi Z dalam melakukan 

aktivitas binge watching yang dipaparkan melalui deskripsi mendalam, yaitu: mengisi 

waktu, informasi, kesenangan/hiburan, relaksasi, ketertarikan, kebersamaan, interaksi 

sosial dan pengalihan.  

Selain itu, penelitian ini memiliki nilai kebaruan yakni mendukung industri 

perfilman sebagai salah satu motivasi yang melatarbelakangi aktivitas tersebut. 

Pada akhirnya peneliti merekomendasikan penelitian selanjutnya mengkaji temuan 

ini dengan metode kuantitatif. 

Kata Kunci: Motivasi, SVOD, Subscription Video on Demand, Binge Watching 
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ABSTRACT 

Muhammad Naufal Rafif, 1910414210043, 2023, Generation Z 

Motivational Analysis in Doing Binge Watching on Subscription Video on 

Demand Service. Supervised by Muhammad Nizar Hidayat 

Lately, the existence of Subscription Video on Demand service is getting more 

popular in society, especially in Generation Z. This fact gave birth to a new 

phenomenon in consuming mass media, namely binge watching.  

This research aims to explain Generation Z various motivation regarding 

binge watching activity on the SVOD service. Qualitative methods with a descriptive 

approach have been used in this research. Data collection techniques used in tih 

research are interview, observation, and documentation. 

This research found eight Generation Z motivation in doing binge watching 

activites which are explained through thick description, including: pass time, 

information, enjoyment/entertainment, relaxation, excitement, companionship, social 

interaction, and escape.  

Furthermore, this research has a novelty, which is to support the movie 

industry as one of the motives behind that activity. Researcher recommend further 

study to examine these findings using quantitative methods.   

Keywords: Motivation, SVOD, Subscription Video on Demand, Binge Watching 
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