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ABSTRAK 

  Nor Hadijah, 1910412120011, 2023, Pengaruh Store Atmosphere, 

Harga, dan Kualitas Produk terhadap Keputusan Pembelian pada Produk 

Fashion Serba Harga Murah Girls di Kota Sampit, Kalimantan Tengah, di 

bawah bimbingan: Setio Utomo. 

Penelitian ini bertujuan untuk menguji pengaruh Store Atmosphere, 

Harga, dan Kualitas Produk terhadap Keputusan Pembelian pada Produk 

Fashion Serba Harga Murah Girls di Kota Sampit, Kalimantan Tengah. 

Pendekatan penelitian yang digunakan adalah pendekatan kuantitatif. 

Sampel diambil sebanyak 100 responden dengan teknik non probanility 

sampling. Pengumpulan data menggunakan kuesioner dan analisis data 

menggunakan regresi linier berganda. 

Hasil penelitian menunjukkan bahwa store atmosphere (X1) tidak 

berpengaruh terhadap keputusan pembelian (Y), harga (X2) tidak 

berpengaruh terhadap keputusan pembelian (Y), kualitas produk (X3) 

berpengaruh signifikan terhadap keputusan pembelian (Y). Secara simultan 

variabel store atmosphere, harga, dan kualitas produk berpengaruh 

signifikan terhadap keputusan pembelian. 

 

Kata Kunci: Store Atmosphere, Harga, Kualitas Produk, Keputusan 

Pembelian 

  



ABSTRACT 

 

  Nor Hadijah, 1910412120011, 2023. Effect of Store Atmosphere, 

Price, and Product Quality on Purchasing Decisions Fashion Products 

at Cheap Prices for Girls in Sampit City, Central Kalimantan, under the 

guidance of: Setio Utomo.  

  This research aims to examine the effect of Store Atmosphere, 

Price, and Product Quality on Purchasing Decisions Fashion Products 

at Cheap Prices for Girls in Sampit City, Central Kalimantan. The 

research approach used is a quantitative approach. Samples were taken 

as many as 100 respondents with non-probability sampling technique. 

Data were collected using a questionnaire and analyzing data using 

multiple linear regression. 

  The results showed that store atmosphere (X1) had no effect on 

purchasing decisions (Y), prices (X2) had no effect on purchasing 

decisions (Y), product quality (X3) had a significant effect on purchasing 

decisions (Y). Simultaneously the store atmosphere, prices, and product 

quality variables have a significant effect on purchasing decisions. 

 

 Keywords: Store Atmosphere, Prices, Product Quality, Purchasing 

Decisions 
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