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ABSTRAK

Siti Patimahtul Zahrah, 2010412220010, 2024. Pengaruh Harga, Celebrity
Endorser, dan Brand Image terhadap Keputusan Pembelian kosmetik Wardah di
Kota Banjarmasin, di bawah bimbingan: Sugiharto.

Penelitian ini bertujuan untuk mengetahui dan menguji pengaruh secara
parsial dan simultan variabel Harga, Celebrity Endorser, dan Brand Image terhadap
Keputusan Pembelian kosmetik Wardah di Kota Banjarmasin. Penelitian ini
menggunakan pendekatan kuantitatif, lokasi penelitian ini di Kota Banjarmasin.
Besar sampel sebanyak 75 orang yang telah melakukan pembelian terhadap
kosmetik Wardah yang ditentuksn dengan menggunakan teknik non probability
sampling dan dipilih secara accidental sampling sebagai responden kuesioner yang
digunakan untuk pengumpulan data dan analisis data menggunakan regresi linear
berganda SPSS Statistik Versi 29.0.

Hasil penelitian ini menunjukkan bahwa Harga secara parsial tidak
berpengaruh signifikan terhadap Keputusan Pembelian Kosmetik Wardah di Kota
Banjarmasin, Celebrity Endorser secara parsial berpengaruh signifikan terhadap
Keputusan Pembelian kosmetik Wardah di Kota Banjarmasin,, dan Brand Image
secara parsial berpengaruh signifikan terhadap Keputusan Pembelian kosmetik
Wardah di Kota Banjarmasin. Serta Harga, Celebrity Endorser, dan Brand Image
secara simultan berpengaruh signifikan terhadap Keputusan Pembelian kosmetik
Wardah di Kota Banjarmasin.

Kata kunci: Harga, Celebrity Endorser, Brand Image, Keputusan Pembelian



ABSTRACT

Siti Patimahtul Zahrah, 2010412220010, 2024. The Influence of Price,
Celebrity Endorser, and Brand Image on Purchasing Decisions for Wardah
cosmetics in Banjarmasin City, under the guidance of: Sugiharto.

This research aims to determine and test the partial and simultaneous
influence of the variables Price, Celebrity Endorser, and Brand Image on
Purchasing Decisions for Wardah cosmetics in Banjarmasin City. This research
uses a quantitative approach, the location of this research is Banjarmasin City. The
sample size was 75 people who had purchased Wardah cosmetics which was
determined using non-probability sampling techniques and selected by accidental
sampling as questionnaire respondents used for data collection and data analysis
using multiple linear regression SPSS Statistics Version 29.0.

The results of this study show that price partially has no significant effect
on the decision to purchase Wardah cosmetics in Banjarmasin City, Celebrity
Endorser partially has a significant effect on the decision to purchase Wardah
cosmetics in Banjarmasin City, and Brand Image partially has a significant effect
on the decision to purchase Wardah cosmetics in the city. Banjarmasin. As well as
Price, Celebrity Endorser, and Brand Image simultaneously have a significant
influence on Purchasing Decisions for Wardah cosmetics in Banjarmasin City.

Keywords: Price, Celebrity Endorses, Brand Image, Purchase Decision
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