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ABSTRACT

Indah Permata Sari (2023). The Influence of Materialism, Self Control, and
Celebrity Worship on Compulsive Buying of Collaborative Products with K-Pop
Idol (Study on K-Pop Fans in Banjarmasin). Management Study Program, Faculty
of Economics and Business, Lambung Mangkurat University.

Advisor: Tinik Sugiati.

This research was conducted to analyze (1) the effect of materialism on
compulsive buying on collaboration products with Idol K-Pop (K-Pop fans in
Banjarmasin), (2) the effect of self-control on compulsive buying on collaboration
products with Idol K-Pop (fans of K-Pop -Pop in Banjarmasin), (3) the influence of
celebrity worship on compulsive buying of collaboration products with Idol K-Pop
(K-Pop fans in Banjarmasin).

The type of research used is explanatory research. The population and
sample in this study are K-Pop fans in Banjarmasin. The number of samples is 114
respondents. The sampling technique used non-probability sampling, namely
purposive sampling. The data analysis technique used multiple linear regression
analysis through the SPSS 26 program.

The results showed that materialism had a significant effect on compulsive
buying of collaboration products with Idol K-Pop (K-Pop fans in Banjarmasin).
Self control has a significant effect on compulsive buying of collaboration products
with Idol K-Pop (K-Pop fans in Banjarmasin). Celebrity worship has a significant
effect on compulsive buying of collaboration products with Idol K-Pop (K-Pop fans
in Banjarmasin).

Keywords : Materialism, Self Control, Celebrity Worship, Compulsive Buying, K-
Pop Fans
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ABSTRAKSI

Indah Permata Sari (2023). Pengaruh Materialism, Self Control, dan Celebrity
Worship terhadap Pembelian Kompulsif pada Produk Kolaborasi Bersama Idol K-
Pop (Studi pada Penggemar K-Pop di Banjarmasin). Program Studi Manajemen
Fakultas Ekonomi dan Bisnis Universitas Lambung Mangkurat.

Pembimbing: Tinik Sugiati.

Penelitian ini dilakukan guna menganalisis (1) pengaruh materialism
terhadap pembelian kompulsif pada produk kolaborasi bersama Idol K-Pop
(penggemar K-Pop di Banjarmasin), (2) pengaruh self control terhadap pembelian
kompulsif pada produk kolaborasi bersama ldol K-Pop (penggemar K-Pop di
Banjarmasin), (3) pengaruh celebrity worship terhadap pembelian kompulsif pada
produk kolaborasi bersama Idol K-Pop (penggemar K-Pop di Banjarmasin).

Jenis penelitian yang digunakan merupakan penelitian explanatory.
Populasi dan sampel dalam penelitian ini adalah penggemar K-Pop di Banjarmasin.
Jumlah sampel sebanyak 114 responden. Teknik pengambilan sampel
menggunakan non-probability sampling yaitu purposive sampling. Teknik analisis
data menggunakan analisis regresi linear berganda melalui program SPSS 26.

Hasil penelitian menunjukkan bahwa materialism berpengaruh signifikan
terhadap pembelian kompulsif pada produk kolaborasi bersama Idol K-Pop
(penggemar K-Pop di Banjarmasin). Self control berpengaruh signifikan terhadap
pembelian kompulsif pada produk kolaborasi bersama Idol K-Pop (penggemar K-
Pop di Banjarmasin). Celebrity worship berpengaruh signifikan terhadap pembelian
kompulsif pada produk kolaborasi bersama ldol K-Pop (penggemar K-Pop di
Banjarmasin).

Kata Kunci : Materialism, Self Control, Celebrity Worship, Pembelian Kompulsif,

Penggemar K-Pop
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