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ABSTRAK 

Salma Atika 1710412320041, 2024, Pengaruh Brand Image Terhadap 
Keputusan Pembelian Produk Skincare Scarlett Whitening Di Kota Banjarmasin. 
Dibimbing oleh Noor Hidayati. 

Penelitian ini bertujuan untuk mengetahui dan menguji pengaruh 
signifikan Brand Image terhadap Keputusan Pembelian Produk Skincare Scarlet 
Whitening di Kota Banjarmasin.  

Penelitian ini merupakan penelitian kuantitatif, desain penelitian ini adalah 
metode survey dengan tipe eksplanasi. Pengambilan sampel dalam penelitian ini 
menggunakan teknik Accidental Sampling, sehingga diperoleh jumlah sampel 
penelitian adalah 96 sampel dengan menggunakan rumus Lemeshow. Teknik 
pengumpulan data yang digunakan oleh peneliti adalah kuesioner. Analisis data 
menggunakan analisis regresi linier sederhana. 

Hasil penelitian menunjukan bahwa Brand Image berpengaruh positif dan 
signifikan terhadap Keputusan Pembelian Produk Skincare Scarlett Whitening di 
Kota Banjarmasin. 
 
Kata Kunci : Brand Image, Keputusan Pembelian. 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

xii 
 

ABSTRACT 

Salma Atika 1710412320041, 2024, The Influence of Brand Image on 
Purchasing Decisions for Scarlett Whitening Skincare Products in Banjarmasin 
City. Supervised by Noor Hidayati. 

This research aims to determine and test the significant influence of Brand 
Image on Purchasing Decisions for Scarlet Whitening Skincare Products in 
Banjarmasin City. 

This research is quantitative research, the research design is a survey 
method with an explanatory type. Sampling in this research used the Accidental 
Sampling technique, so that the number of research samples was 96 samples 
using the Lemeshow formula. The data collection technique used by researchers is 
a questionnaire. Data analysis uses simple linear regression analysis. 

The research results show that Brand Image has a positive and significant 
influence on Purchasing Decisions for Scarlett Whitening Skincare Products in 
Banjarmasin City. 

 
Keywords: Brand Image, Purchase Decision. 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

xiii 
 

DAFTAR ISI 

COVER  ...........................................................................................................      
LEMBAR PENGESAHAN  ............................................................................      i 
BERITA ACARA UJIAN SKRIPSI  ...............................................................     ii 
DAFTAR PENILAIAN UJIAN SKRIPSI  ......................................................    iii 
DAFTAR PENILAIAN RATA-RATA UJIAN SKRIPSI  ..............................    vi 
KATA PENGANTAR .....................................................................................   vii 
LEMBAR PERSEMBAHAN ..........................................................................    ix 
LEMBAR ORSINALITAS  .............................................................................     x 
ABSTRAK .......................................................................................................    xi 
ABSTRACT .......................................................................................................   xii 
DAFTAR ISI ....................................................................................................  xiii 
DAFTAR TABEL ............................................................................................   xv 
DAFTAR GAMBAR .......................................................................................  xvi 
DAFTAR LAMPIRAN .................................................................................... xvii 
BAB I PENDAHULUAN ................................................................................    1 
1.1 Latar belakang ............................................................................................    1 
1.2 Rumusan masalah.......................................................................................  12 
1.3 Tujuan penelitian ........................................................................................  12 
1.4 Manfaat penelitian ......................................................................................  13 
BAB II TINJAUAN PUSTAKA ......................................................................  14 
2.1 Landasan Teoritis .......................................................................................  14 

2.1.1 Pengertian Pemasaran ....................................................................  14 
2.1.2 Manajemen Pemasaran ..................................................................  15 
2.1.3 Marketing Mix (Bauran Pemasaran) ..............................................  15 
2.1.4 Perilaku Konsumen ........................................................................  17 
         2.1.4.1 Pengertian Perilaku Konsumen .........................................  17 
         2.1.4.2 Pendekatan dalam Perilaku Konsumen .............................  18 
         2.1.4.3 Faktor-faktor yang Mempengaruhi Perilaku Konsumen ...  19 
2.1.5 Brand Image ..................................................................................  23 
         2.1.5.1 Pengertian Brand Image ....................................................  23 
         2.1.5.2 Tujuan Brand Image ..........................................................  25 

2.1.5.3 Manfaat Brand Image  ......................................................  25 
         2.1.5.4 Indikator Brand Image .......................................................  26 

         2.1.6 Keputusan Pembelian  ....................................................................  27 
         2.1.6.1 Pengertian Keputusan Pembelian  .....................................  27 
         2.1.6.2 Proses Pengambilan Keputusan Pembelian  ......................  28 
         2.1.6.3 Peran dalam Keputusan Pembelian ...................................  30 
         2.1.6.4 Struktur Keputusan Pembelian ..........................................  31 
         2.1.6.5 Aspek Keputusan Pembelian .............................................  32 
         2.1.6.6 Indikator Keputusan Pembelian .........................................  33 

2.2 Tinjauan Penelitian Terdahulu ...................................................................  33 
2.3 Hipotesis dan Model Penelitian .................................................................  35 
BAB III METODE PENELITIAN...................................................................  38 
3.1 Pendekatan Penelitian ................................................................................  38 



 
 

xiv 
 

3.2 Desain Penelitian ........................................................................................  38 
3.3 Lokasi Penelitian ........................................................................................  39 
3.4 Populasi, Besar Sampel dan Teknik Sampling  ..........................................  39 

3.4.1 Populasi .........................................................................................  39 
3.4.2 Besar Sampel .................................................................................  39 
3.4.3 Teknik Sampling ............................................................................  40 

3.5 Definisi Operasional Variabel ....................................................................  40 
3.5.1 Variabel Independen ......................................................................  41 
3.5.2  Variabel Dependen .......................................................................  42 

3.6 Teknik Pengumpulan Data .........................................................................  44 
3.7 Teknik Analisa Data ...................................................................................  44 

3.7.1 Skala Pengukuran ..........................................................................  44 
3.7.2 Deskriptif Statistik  ........................................................................  45 
3.7.3 Uji Validitas dan Reliabilitas .........................................................  46 

3.7.3.1 Uji Validitas ....................................................................  46 
3.7.3.2 Uji Reabilitas ..................................................................  46 

3.7.4 Uji Asumsi Klasik .........................................................................  47 
3.7.4.1 Uji Normalitas .................................................................  47 

3.7.5 Uji Regresi Linear Sederhana  .......................................................  47 
3.7.6 Uji Hipotesis ..................................................................................  48 

3.7.6.1 Uji T (Uji Parsial)  ..........................................................  48 
3.7.6.2 Pengujian Koefesien Determinasi (KD) .........................  49 

BAB IV HASIL PENELITIAN .......................................................................  51 
4.1 Profil Responden ........................................................................................  51 
4.2 Deskriptif Statistik .....................................................................................  55 
4.3 Hasil Uji Validitas dan Reliabilitas  ...........................................................  61 

4.3.1 Hasil Uji Validitas .........................................................................  61 
4.3.2 Hasil Reliabilitas ............................................................................  62 

4.4 Hasil Uji Asumsi Klasik  ...........................................................................  62 
4.4.1 Hasil Uji Normalitas ......................................................................  62 

4.5 Hasil Uji Regresi Linear Sederhana ...........................................................  63 
4.6 Hasil Uji Hipotesis .....................................................................................  64 

4.6.1 Hasil Uji T (Uji Parsial) .................................................................  64 
4.7 Hasil Koefesien Determinasi (KD) ............................................................  64 
4.8 Hasil Akhir Penelitian  ...............................................................................  66 
BAB V PEMBAHASAN HASIL ....................................................................  67 
5.1 Pembahasan ................................................................................................  67 
5.2 Implikasi Hasil ...........................................................................................  68 
5.3 Keterbatasan Penelitian ..............................................................................  70 
BAB VI PENUTUP .........................................................................................  71 
6.1 Kesimpulan ................................................................................................  71 
6.2 Saran ...........................................................................................................  71 

6.2.1 Saran Akademis .............................................................................  71 
6.2.2 Saran Praktis ..................................................................................  71 

DAFTAR PUSTAKA ......................................................................................  73 
LAMPIRAN .....................................................................................................  76 



 
 

xv 
 

DAFTAR TABEL 
 

No Judul Hal 
 
Tabel 2.1  Penelitian Terdahulu  ..................................................................  33 
Tabel 3.1  Definisi Operasional Variabel  ...................................................  43 
Tabel 3.2  Tabel Scoring  .............................................................................  45 
Tabel 3.3  Rentang Kategori Jawaban Responden  ......................................  46 
Tabel 3.4  Interpretasi Koefisien Korelasi  ..................................................  50 
Tabel 4.1  Karakteristik Responden Berdasarkan Jenis Kelamin ................  51 
Tabel 4.2  Karakteristik Responden Berdasarkan Usia ...............................  51 
Tabel 4.3  Karakteristik Responden Berdasarkan Pendidikan .....................  52 
Tabel 4.4  Karakteristik Responden Berdasarkan Pekerjaan .......................  53 
Tabel 4.5  Karakteristik Responden Berdasarkan Penghasilan/Uang Saku .  54 
Tabel 4.6  Skor Jawaban Responden Pada Variabel Brand Image ..............  55 
Tabel 4.7  Skor Jawaban Responden Pada Variabel Keputusan  
 Pembelian ....................................................................................  58  
Tabel 4.8  Hasil Uji Validitas ......................................................................  61 
Tabel 4.9  Hasil Uji Reliabilitas ...................................................................  62 
Tabel 4.10  Hasil Uji Regresi Linear Sederhana ............................................  63 
Tabel 4.11  Hasil Uji t (parsial) .....................................................................  64 
Tabel 4.12  Hasil Koefisien Determinasi .......................................................  64 
 
 

 
 
 
 
 

 

 

 

 

 

 

 

 
 



 
 

xvi 
 

DAFTAR GAMBAR 
 

No Judul Hal 
 
Gambar 1.1  Pertumbuhan Kosmetik dan Perawatan Tubuh di Indonesia .    3 
Gambar 1.2  10 Brand Skin Care Lokal Terlaris di E-commerce Tahun  
 2021 ........................................................................................    5 
Gambar 1.3  10 Produk Perawatan Kecantikan Terlaris di E-Commerce  
 Tahun 2022 ............................................................................    6 
Gambar 1.4  Data Penjualan Scarlett Whitening 2019-2022 ......................    7 
Gambar 2.1  Tahap-tahap Keputusan Pembelian ........................................  28 
Gambar 2.2  Model Penelitian  ...................................................................  37 
Gambar 4.1  Hasil Grafik Normalitas .........................................................  62 
Gambar 4.2  Model Hasil Akhir Penelitian ................................................  66 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

xvii 
 

DAFTAR LAMPIRAN 
 
Lampiran 1  Lembar Kuesioner ..................................................................    76 
Lampiran 2  Tabulasi Data .........................................................................    78 
Lampiran 3  Output SPSS v.26.0 ................................................................    85 
Lampiran 4  Dokumentasi ..........................................................................    91 
Lampiran 5 Surat Tugas  ...........................................................................  113 
Lampiran 6  Sertifikat TOEFL  ..................................................................  114 
Lampiran 7  Sertifikat Plagiasi  ..................................................................  115 
Lampiran 8  Biodata Diri  ...........................................................................  116 
 

 

 

 


