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ABSTRAK 

Muhammad Faishal Kamil, 1910412310009. 2023. Pengaruh Reputasi 

Merek dan Kualitas Produk Terhadap Keputusan Pembelian Mie Sedaap di Kota 

Banjarmasin. Dibawah bimbingan Hasanur Arifin. 

 Penelitian ini bertujuan untuk mengetahui Pengaruh Reputasi Merek dan 

Kualitas Produk Terhadap Keputusan pembelian Mie Sedaap di kota Banjarmasin. 

Pendekatan penelitian yang digunakan adalah menggunakan metode kuantitatif. 

Teknik sampling yang digunakan adalah non probability – accidental sampling 

dengan perolehan sampel yang diambil sebesar 100 responden. Pengumpulan data 

dilakukan dengan menggunakan kuesioner dan analisis data menggunakan regresi 

linier berganda. 

 Hasil Penelitian membuktikan bahwa Reputasi Merek (X1) berpengaruh 

signifikan terhadap keputusan pembelian (Y) dan Kualitas Produk (X2) tidak 

berpengaruh signifikan terhadap Keputusan pembelian. Secara simultan Reputasi 

Merek berpengaruh signifikan terhadap Keputusan Pembelian dan Kualitas produk 

tidak berpengaruh signifikan terhadap Keputusan pembelian. Secara simultan 

Reputasi Merek dan Kualitas Produk berpengaruh signifikan terhadap Keputusan 

pembelian. 

Kata Kunci : Reputasi Merek, Kualitas Produk, Keputusan Pembelian 
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ABSTRACT 

Muhammad Faishal Kamil, 1910412310009. 2023. The Effect of Brand 

Reputation and Product Quality on Purchasing Decisions for Sedaap Noodles in 

Banjarmasin City. Under the guidance of Hasanur Arifin. 

 This study aims to determine the effect of brand reputation and product 

quality on purchasing decisions for Sedaap noodles in Banjarmasin city. The 

research approach used is to use quantitative methods. The sampling technique 

used is non probability - accidental sampling with the acquisition of a sample taken 

of 100 respondents. Data collection was carried out using a questionnaire and data 

analysis using multiple linear regression. 

 The results of the study prove that Brand Reputation (X1) has a significant 

effect on purchasing decisions (Y) and Product Quality (X2) has no significant 

effect on purchasing decisions. Simultaneously Brand Reputation has a significant 

effect on purchasing decisions and product quality has no significant effect on 

purchasing decisions. Simultaneously Brand Reputation and Product Quality have 

a significant effect on purchasing decisions. 

Keywords: Brand Reputation, Product Quality, Purchasing Decisions 

 

 

 

 

 

 

 

 

 

 

 

 

 



xi 
 

DAFTAR ISI 

 
LEMBAR PENGESAHAN .................................................................................... ii 

LEMBAR SURAT TUGAS ................................................................................... iii 

LEMBAR BERITA ACARA ................................................................................. iv 

KATA PENGANTAR ............................................................................................ v 

PERSEMBAHAN ................................................................................................. vii 

PERNYATAAN ORISINALITAS ...................................................................... viii 

ABSTRAK ............................................................................................................. ix 

ABSTRACT .............................................................................................................. x 

DAFTAR ISI .......................................................................................................... xi 

DAFTAR TABEL ................................................................................................ xiv 

DAFTAR GAMBAR ........................................................................................... xvi 

BAB I PENDAHULUAN ....................................................................................... 1 

1.1. Latar Belakang.......................................................................................... 1 

1.2. Rumusan Masalah .................................................................................. 19 

1.3. Tujuan Penelitian .................................................................................... 20 

1.4. Manfaat Penelitian .................................................................................. 20 

BAB II TINJAUAN PUSTAKA ........................................................................... 21 

2.1. Landasan Teori ....................................................................................... 21 

2.1.1. Pemasaran ....................................................................................... 21 

2.1.2. Bauran Pemasaran ........................................................................... 22 

2.1.3. Strategi Pemasaran .......................................................................... 24 

2.1.4. Inovasi Produk ................................................................................ 25 

2.1.4.1 Indikator Inovasi Produk ................................................................. 26 

2.1.5. Perilaku Konsumen ......................................................................... 27 

2.1.6. Keputusan Pembelian ...................................................................... 30 

2.1.7. Reputasi Merek ............................................................................... 36 

2.1.8. Kualitas Produk ............................................................................... 39 

2.2. Penelitian Terdahulu ............................................................................... 43 

2.3. Hipotesis dan Model Penelitian .............................................................. 54 

2.3.1. Hipotesis .......................................................................................... 54 



xii 
 

2.3.2. Model Penelitian ............................................................................. 58 

BAB III METODE PENELITIAN........................................................................ 59 

3.1. Pendekatan Penelitian ............................................................................. 59 

3.2. Desain Penelitian .................................................................................... 59 

3.3. Lokasi Penelitian .................................................................................... 59 

3.4. Populasi, Besar Sampel dan Teknik Sampling ....................................... 60 

3.4.1. Populasi ........................................................................................... 60 

3.4.2. Besar Sampel ................................................................................... 60 

3.4.3. Tehnik Sampling ............................................................................. 61 

3.5. Definisi Operasional Variabel ................................................................ 61 

3.5.1. Variabel Bebas (Independen) .......................................................... 61 

3.5.2. Variabel Terikat (Dependen) ........................................................... 65 

3.6 Tehnik Pengumpulan Data ..................................................................... 69 

3.7 Tehnik Analisis Data .............................................................................. 70 

3.7.1. Skala Pengukuran ............................................................................ 70 

3.7.2. Deskriptif Statistik .......................................................................... 71 

3.7.3. Uji Validitas dan Reliabilitas .......................................................... 72 

3.7.4. Uji Asumsi Klasik ........................................................................... 73 

3.7.5. Analisis Regresi Linier Berganda ................................................... 75 

3.7.6. Alat Uji Hipotesis ............................................................................ 76 

BAB IV HASIL PENELITIAN ............................................................................ 79 

4.1 Karakteristik Responden ............................................................................. 79 

4.1.1. Karakteristik Responden Berdasarkan Usia .................................... 79 

4.1.2 Karakteristik Responden Berdasarkan Jenis Kelamin .......................... 80 

4.1.3 Karakteristik Responden Berdasarkan Domisili ................................... 80 

4.2. Analisis Statistik Deskriptif .................................................................... 81 

4.3. Uji Validitas dan Realibilitas.................................................................. 91 

4.4. Hasil Uji Asumsi Klasik ......................................................................... 94 

4.4.1. Uji Normalitas Data ........................................................................ 94 

4.4.2. Uji Heteroskedastisitas .................................................................... 97 

4.4.3. Uji Multikolinearitas ....................................................................... 98 

4.5. Uji Regresi Linier Berganda ................................................................... 99 



xiii 
 

4.6. Hasil Pengujian Hipotesis..................................................................... 100 

4.6.1. Uji t ............................................................................................... 100 

4.6.2. Uji F .............................................................................................. 101 

BAB V PEMBAHASAN DAN HASIL .............................................................. 104 

5.1. Pembahasan .......................................................................................... 104 

5.1.1. Pengaruh Reputasi Merek Terhadap Keputusan Pembelian ......... 104 

5.1.2. Pengaruh Kualitas Produk Terhadap Keputusan Pembelian ......... 104 

5.1.3. Pengaruh Reputasi Merek dan Kualitas Produk Terhadap Keputusan 

Pembelian .................................................................................................... 105 

5.2. Implikasi Hasil ..................................................................................... 105 

5.2.1. Reputasi Merek Terhadap Keputusan Pembelian ......................... 105 

5.2.2. Kualitas Produk Terhadap Keputusan Pembelian ......................... 106 

5.2.3. Reputasi Merek dan Kualitas Produk Terhadap Keputusan 

Pembelian .................................................................................................... 107 

5.3. Keterbatasan Penelitian ........................................................................ 109 

BAB VI PENUTUP ............................................................................................ 110 

6.1. Kesimpulan ........................................................................................... 110 

6.2. Saran ..................................................................................................... 110 

DAFTAR PUSTAKA ......................................................................................... 113 

LAMPIRAN ........................................................................................................ 116 

BIODATA PENELITI ........................................................................................ 152 

 

 

 

 

 

  



xiv 
 

DAFTAR TABEL 

 

No. Judul Hal 

Tabel 1.1 Negara Dengan Konsumsi Mie 

Instan Terbesar di Dunia.……………………………........ 

 

3 

Tabel 1.2 Top 4 Brand Indeks Mie Instan 

Dalam Kemasan di Indonesia Tahun 2018-2022………… 

 

5 

Tabel 1.3 

Tabel 1.4 

Prasurvei Mie Instan di Kota Banjarmasin………………. 

Omzet Mie Sedaap Kota Banjarmasin 2020-2022……….. 

13 

15 

Tabel 2.1 Penelitian Terdahulu...…………………………................ 43 

Tabel 3.1 Definisi Operasional Variabel ………………………........ 66 

Tabel 3.2 Skala Pengukuran ……………...……………………........ 71 

Tabel 3.3 Rentang Kategori Jawaban Responden ………………….. 72 

Tabel 3.4 Tabulasi Interpretasi Nilai r……………………………… 78 

Tabel 4.1 Karakteristik Responden Berdasarkan Usia……………… 79 

Tabel 4.2 Karakteristik Responden Berdasarkan Jenis Kelamin……. 80 

Tabel 4.3 Karakteristik Responden Berdasarkan Domisili………….. 80 

Tabel 4.4 Rekapitulasi Jawaban Responden Variabel Reputasi Merek 

(X1)………………………………………………………… 

81 

Tabel 4.5 Rekapitulasi Jawaban Responden Variabel Kualitas Produk 

(X2)………………………………………………………… 

83 

Tabel 4.6 Rekapitulasi Jawaban Responden Variabel Keputusan 

Pembelian (Y)……………………………………………… 

88 

Tabel 4.7 Hasil Uji Validitas………………………………………….. 91 

Tabel 4.8 Hasil Uji Reabilitas…………………………………………. 94 

Tabel 4.9 Hasil Uji Normalitas Kolmogrov-Smirnov………………… 96 

Tabel 4.10 Hasil Uji Multikolinearitas…………………………………. 98 

Tabel 4.11 Hasil Regresi Linear Berganda……………………………... 99 

Tabel 4.12 Hasil Statistik Secara Parsial (Uji T)……………………….. 101 

Tabel 4.13 Hasil Statistik secara simultan (UJI F)……………………... 102 



xv 
 

Tabel 4.14 Hasil Koefisien Determinasi R2…………………………….. 103 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xvi 
 

DAFTAR GAMBAR 

 

No. Judul Hal 

Gambar 1.1 Top Brand Mie Instan Dalam Kemasan 

Di Indonesia Tahun 2018-2022 ………………….............. 

 

6 

Gambar 1.2 Konsumsi Mie Instan di Indonesia 2014-2021 ..………… 7 

Gambar 1.3 

 

Gambar 1.4 

Merk Mie Instan dengan konsumsi  

terbanyak di Indonesia …...………………………............ 

Data Penjualan Mie Sedaap Di Kota Banjarmasin 

 

9 

14 

Gambar 2.1 Model Perilaku Konsumen……………………………...... 29 

Gambar 2.2 Tahapan Proses Keputusan Pembelian…………………… 34 

Gambar 2.3 Model Penelitian ………………………………………… 58 

Gambar 4.1 Hasil Uji Normalitas Histogram………………………….. 95 

Gambar 4.2 Hasil Uji Normalitas P-plot………………………………. 95 

Gambar 4.3 Hasil Uji Heteroskedastisitas Scatterplot………………… 97 

Gambar 5.1 Model Akhir Penelitian…………………………………... 108 

 

  


