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ABSTRAK

Rahma Syifa, 2023. 1710412320032. Pengaruh Citra Merek, Kualitas Produk Dan
Harga Terhadap Keputusan Pembelian Smartphone Merek iPhone Di Kota
Banjarmasin. Pembimbing: Rasyidi.

Keputusan pembelian seorang konsumen dipengaruhi Citra Merek, Kualitas
Produk dan Harga. Karena dengan cara tersebut dapat membuat mereka
memutuskan pembelian produk iPhone.

Tujuan penelitian ini adalah untuk mengetahui pengaruh citra merek,
kualitas produk dan harga terhadap keputusan pembelian smartphone merek
IPhone di kota Banjarmasin.

Metode penelitian menggunakan pendekatan kuantitatif dengan asosiatif.
Sesuai data dari Badan Pusat Statistik Provinsi Kalimantan Selatan berjumlah
5021 orang. Teknik pengambilan sampel Purposive Sampling dari tebal isac
diketahui bahwa dari 2400 maka sampel penelitian adalah dari 10% populasi
dijadikan 243 orang.

Hasil penelitian ada pengaruh simultan citra merek, kualitas produk dan
harga terhadap keputusan pembelian Smartphone Merek I[Phone Di Kota
Banjarmasin. Terdapat pengaruh secara parsial citra merek, kualitas produk dan
harga terhadap keputusan pembelian Smartphone Merek I[Phone Di Kota
Banjarmasin.

Kata kunci: citra merek, kualitas produk, harga, keputusan pembelian
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ABSTRACT

Rahma Syifa, 2023. 1710412320032. The Effect of Brand Image, Product Quality
and Price on Purchase Decisions for iPhone Brand Smartphones in
Banjarmasin City. Advisor: Rasyidi.

A consumer's purchasing decision is influenced by Brand Image, Product
Quality and Price. Because in this way it can make them decide to buy IPhone
products.

The purpose of this study was to determine the effect of brand image,
product quality and price on purchasing decisions for IPhone brand smartphones
in the city of Banjarmasin.

The research method uses a quantitative approach with associative.
According to data from the Central Bureau of Statistics for South Kalimantan
Province, there are 5,021 people. The purposive sampling technique of the isac
thickness is known that from 2400 the research sample is from 10% of the
population to 243 people.

The results of the study show that there is a simultaneous influence of brand
image, product quality and price on purchasing decisions for IPhone Brand
Smartphones in Banjarmasin City. There is a partial influence of brand image,
product quality and price on the purchasing decision of IPhone Brand
Smartphone in Banjarmasin City.

Keywords: brand image, product quality, price, purchase decision
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