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ABSTRAK

PENGARUH GREEN EXPERIENTIAL MARKETING TERHADAP ATTITUDINAL
LOYALTY PADA KEDAI KOPI DI BANJARMASIN

Natalia Mariana Advensya Natadjaja

Kopi merupakan salah satu industri di Indonesia yang berkembang signifikan
pertahunnya dan membuat persaingan dalam meningkatkan loyalitas konsumen
sekaligus dengan perkembangannya bukan hanya memberikan dampak positif tetapi
juga memberikan dampak negatif bagi lingkungan. Untuk itu, konsumen yang sadar
terhadap pentingnya menjaga kelestarian lingkungan membuat perusahaan bersedia
bertanggung jawab untuk tidak merusak lingkungan sehingga perusahaan membangun
keunggulan kompetitif dengan menciptakan citra “ramah lingkungan” di persepsi
konsumen sehingga dapat meningkatkan loyalitas konsumen. Penelitian ini bertujuan
untuk menguji pengaruh green experiential marketing, dimensi sense, feel, act, think
dan relate terhadap attitudinal loyalty. Studi ini memperoleh sebanyak 269 partisipan
melalui kuesioner dan menggunakan teknik purposive sampling dengan kriteria sampel
adalah konsumen yang sedang mengunjungi dan menikmati kedai kopi di Banjarmasin.
Instrumen alat ukur yang melalui tahapan proses adaptasi lintas budaya dan terbukti
memiliki reliabilitas serta validitas yang memuaskan. Hasil hipotesis regresi berganda
secara simultan menunjukkan bahwa green experiential marketing (sense, feel, act, dan
relate) secara signifikan berpengaruh terhadap attitudinal loyalty. Kemudian, secara
parsial hanya dimensi sense, relate signifikan berpengaruh terhadap attitudinal loyalty,
sementara dimensi feel dan act tidak signifikan. Hasil riset ini dapat disimpulkan bahwa
green experiential marketing, dimensi sense dan dimensi relate berpengaruh terhadap
attitudinal loyalty, tetapi apabila melalui dimensi feel dan act tidak berpengaruh
terhadap attitudinal loyalty.

Kata Kunci: Green experiential marketing, attitudinal loyalty, kedai kopi



ABSTRACT

THE EFFECT OF GREEN EXPERIENTIAL MARKETING ON ATTITUDINAL
LOYALTY AT COFFE SHOPS IN BANJARMASIN

Natalia Mariana Advensya Natadjaja

Coffee is one of industrial commodities in Indonesia where the industry
significantly grows every year and creates competition in increasing consumer loyalty.
This has both positive and negative impacts on the environment. For this reason,
consumers who are aware of the importance of preserving the environment make
companies willing to be responsible for not damaging the environment, so the
companies build competitive advantage by creating an "environmentally friendly"
image for consumer perceptions to increase consumer loyalty. This study aims to
investigate the effect of green experiential marketing dimensions of sense, feel, act,
think and relate on attitudinal loyalty. There were 269 participants involved in a
questionnaire, and they were selected using the purposive sampling technique with the
sample criteria of being consumers visiting and enjoying coffee shops in Banjarmasin.
The results of the hypothesis of simultaneous multiple regression show that green
experiential marketing (sense, feel, act, and relate) had a significant effect on
attitudinal loyalty. Partially, only dimensions of sense and relate significantly affected
attitudinal loyalty. It can be concluded that green experiential marketing dimensions
of sense and relate have an effect on attitudinal loyalty, while the dimensions of feel
and act do not have any effect on it.

Keywords: Green experiential marketing, attitudinal loyalty, coffee shop.
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