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ABSTRACK 

Noveta Rahmadayanti (2024), The factors effecting the income of traders in 

Barabai Keramat Market. Advisor : Prof. Dr. Ahmad Yunani, S.E., M.Si 

This research aims to (1) determine the partial effect of length of business, 

working hours, type of merchandise, gender, education, capital, and age on the 

income of traders in Barabai Keramat Market; (2) determine the simultaneous 

effect of length of business, working hours, education, type of merchandise, 

gender, capital, and age on the income of traders in Pasar Keramat of Barabai 

City. 

This research uses a quantitative approach. The data source for this 

research uses primary data in the form of questionnaires addressed to traders in 

Barabai Keramat Market, while secondary data is obtained from the Central 

Agency of Statistics and UPTD Barabai Keramat Market. The research 

respondents were 92 traders in the Barabai Keramat Market who could be used in 

data processing. The sampling technique used is proportional stratified random 

sampling, while the statistical analysis used in this study is the instrument validity 

and reliability test, classical assumption test, multiple linear regression analysis, 

determination coefficient test, t test, and F test. 

The results of the research with the t test showed that the variables of 

length of business, working hours, type of merchandise, gender, education, 

capital, and age had a significant effect on income partially, while the F test 

showed that the variables of length of business, working hours, type of 

merchandise, gender, education, capital, and age had a significant effect on 

income simultaneously. The R square value is 0.660, or 66.0%, which means that 

the independent variable affects 66.0% of the dependent variable. The remaining 

34.0% (100%–66.0%) is influenced by other variables outside of this research. 

This shows that traders in Barabai Keramat Market can increase their income by 

paying attention to factors such as length of business, working hours, type of 

merchandise, gender, education, capital, and age. 

Keywords: Traders, Barabai Keramat Market, traders' income 
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ABSTRAKSI 

Noveta Rahmadayanti (2024), Faktor-Faktor yang Mempengaruhi Pendapatan 

Pedagang di Pasar Keramat Kota Barabai. Pembimbing: Prof. Dr. Ahmad Yunani, 

S.E., M.Si 

Penelitian ini bertujuan untuk (1) mengetahui pengaruh lama usaha, jam 

kerja, jenis dagangan, jenis kelamin, pendidikan, modal, dan umur terhadap 

pendapatan pedagang di Pasar Keramat Kota Barabai secara parsial; (2) 

mengetahui pengaruh lama usaha, jam kerja, pendidikan, jenis dagangan, jenis 

kelamin, modal, dan umur terhadap pendapatan pedagang di Pasar Keramat Kota 

Barabai secara simultan. 

Penelitian ini menggunakan pendekatan kuantitatif. Sumber data untuk 

penelitian ini menggunakan data primer berupa kuesioner yang ditujukan kepada 

pedagang di Pasar Keramat Barabai, sedangkan data sekunder diperoleh dari 

Badan Pusat Statistik dan UPTD Pasar Keramat Barabai. Responden penelitian 

adalah 92 pedagang Pasar Keramat Barabai yang dapat digunakan dalam 

pengolahan data. Teknik sampel yang digunakan adalah proportionate stratified 

random sampling, sedangkan analisis statistik yang digunakan dalam penelitian 

ini adalah uji validitas dan reabilitas instrumen, uji asumsi klasik, analisis regresi 

linear berganda, uji koefisien determinasi, uji t dan uji F. 

Hasil penelitian dengan uji t menunjukkan variabel lama usaha, jam kerja, 

jenis dagangan, jenis kelamin, pendidikan, modal, dan umur berpengaruh 

signifikan terhadap pendapatan secara parsial, sedangkan uji F menunjukkan 

variabel lama usaha, jam kerja, jenis dagangan, jenis kelamin, pendidikan, modal, 

dan umur berpengaruh signifikan terhadap pendapatan secara simultan. Untuk 

nilai R Square sebesar 0,660 atau 66,0%, yang artinya bahwa variabel independen 

mempengaruhi sebesar 66,0% terhadap variabel dependen. Sisanya 34,0% 

dipengaruhi oleh variabel lain diluar penelitian ini. Hal ini menunjukkan 

pedagang di Pasar Keramat Barabai dapat meningkatkan pedapatannya dengan 

memperhatikan faktor-faktor seperti lama usaha, jam kerja, jenis dagangan, jenis 

kelamin, pendidikan, modal, dan umur. 

Kata Kunci: Pedagang, Pasar Keramat Barabai, Pendapatan Pedagang 
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