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ABSTRACT

Siti Nurhasanah Putri Selayar (2024). The Influence of Word of Mouth,
Product Quality, Price and Creativity on Purchasing Decisions (Study on
Becikbars Consumers). Advisor: M. Zainal Abidin.

This research aims to determine the influence of Word of Mouth on Product
Quality, Price and Creativity on Purchasing Decisions. In previous research, it was
found that there was an influence of word of mouth, product quality, price and
creativity on purchasing decisions. This research was conducted to (1) analyze the
influence of word of mouth on purchasing decisions, (2) analyze the influence of
product quality on purchasing decisions, (3) analyze the influence of price on
purchasing decisions, (4) analyze the influence of creativity on purchasing
decisions.

This type of research is causality research with a guantitative approach.
The population in this study was 50 consumers who had purchased products at
Becikbars. Sampling in this study used a non-probability sampling technique, using
a purposive sampling technique. Data obtained through questionnaires were
analyzed using multiple linear regression analysis techniques using the SPSS
application.

The results of this research show that (1) word of mouth has a significant
influence on purchasing decisions, (2) product quality has a significant influence
on purchasing decisions, (3) price has a significant influence on purchasing
decisions, (4) creativity has a significant influence on purchasing decisions.

Keywords: Purchase Decision, Word Of Mouth, Product Quality, Price, Creativity.



ABSTRAK

Siti Nurhasanah Putri Selayar (2024). Pengaruh Word Of Mouth, Kualitas
Produk, Harga dan Kreativitas terhadap Keputusan Pembelian (Studi pada
Konsumen Becikbars). Pembimbing : M. Zainal Abidin.

Penelitian ini bertujuan untuk mengetahui pengaruh Word Of Mouth
Kualitas Produk, Harga dan Kreativitas terhadap Keputusan Pembelian. Pada
penelitian sebelumnya diketahui terdapat pengaruh word of mouth, kualitas produk,
harga dan kreativitas terhadap keputusan pembelian. Penelitian ini dilakukan untuk
(1) menganalisa pengaruh word of mouth terhadap keputusan pembelian, (2)
menganalisa pengaruh kualitas produk terhadap keputusan pembelian, (3)
menganalisa pengaruh harga terhadap keputusan pembelian, (4) menganalisa
pengaruh kreativitas terhadap keputusan pembelian.

Jenis penelitian ini merupakan penelitian kausalitas dengan pendekatan
kuantitatif. Populasi dalam penelitian ini berjumlah 50 orang konsumen yang
pernah melakukan pembelian produk di Becikbars. Pengambilan sampel dalam
penelitian ini  menggunakan teknik non-probability sampling, dengan
menggunakan teknik purposive sampling. Data yang telah didapat melalui
kuesioner dianalisis menggunakan teknik analisis regresi linier berganda dengan
menggunakan aplikasi SPSS.

Hasil dari penelitian ini menunjukkan bahwa (1) word of mouth
berpengaruh signifikan terhadap keputusan pembelian, (2) kualitas produk
berpengaruh signifikan terhadap keputusan pembelian, (3) harga berpengaruh
signifikan terhadap keputusan pembelian (4) kreativitas berpengaruh signifikan
terhadap keputusan pembelian.

Kata kunci : Keputusan Pembelian, Word Of Mouth, Kualitas Produk, Harga,
Kreativitas.
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