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ABSTRACTION

Lubby Lukman, 2023. The Influence of Product Innovation, Promotion, and Digital
Marketing on Competitive Advantages of Jamu in Banjarbaru Jamu
Village. Advisor: Anna Nur Faidah, SE, M.Si.

This research was conducted to analyze the Effect of Product Innovation,
Promotion, and Digital Marketing on the Competitive Advantage of Jamu in
Kampung Jamu Banjarbaru

This research method uses a quantitative approach with the type of research
used is explanatory research and the type of research in this study is associative
research. The population is UMKM Sasirangan Banjarmasin cloth with a purposive
sampling technique and the sample of this study is 33 people. The research
instrument used a questionnaire. Data analysis used multiple linear regression
analysis, F test and T test and determination test.

The results showed that there is a partially significant effect of product
innovation on the competitive advantage of herbal medicine in Kampung Jamu
Banjarbaru. There is a partially significant promotion effect on the competitive
advantage of herbal medicine in Kampung Jamu Banjarbaru. There is a partially
significant effect of digital marketing on the competitive advantage of herbal
medicine in Kampung Jamu Banjarbaru.

Based on the results of the research, it can be concluded that the influence of
product innovation, promotion and digital marketing on competitive advantage
must be able to make the herbal medicine business maintain its existence so that it
is better known to many people. In addition, there is a need for further improvement
in product form so that it can be more competitive with similar herbal medicine
products.

Keywords: product innovation, promion, digital marketing to competitive
advantage..



ABSTRAKSI

Lubby Lukman, 2023. Pengaruh Inovasi Produk, Promosi, dan Digital Marketing
Terhadap Keunggulan Bersaing Jamu Di Kampung Jamu Banjarbaru.
Pembimbing: Anna Nur Faidah, SE, M.Si.

Penelitian ini dilakukan untuk menganalisis Pengaruh Inovasi Produk,
Promosi, dan Digital Marketing Terhadap Keunggulan Bersaing Jamu Di
Kampung Jamu Banjarbaru

Metode penelitian ini menggunakan pendekatan kuantitatif dengan jenis
penelitian yang dipakai adalah explanatory research dan Tipe penelitian pada
penelitian ini adalah penelitian asosiatif. Populasi adalah UMKM Kain Sasirangan
Banjarmasin dengan Teknik pengambilan sampel menggunakan teknik purposive
sampling dan Sampel penelitian ini berjumlah 33 orang. Instrumen penelitian
menggunakan kuesioner. Analisis data menggunakan analisis regresi linear
berganda, uji F dan uji T dan uji determinasi.

Hasil penelitian menunjukkan bahwa terdapat terdapat pengaruh inovasi
produk secara parsial siginifikan terhadap keunggulan bersaing jamu di Kampung
Jamu Banjarbaru. Terdapat pengaruh promosi secara parsial siginifikan terhadap
keunggulan bersaing jamu di Kampung Jamu Banjarbaru. Terdapat pengaruh
digital marketing secara parsial siginifikan terhadap keunggulan bersaing jamu di
Kampung Jamu Banjarbaru.

Berdasarkan hasil penelitian maka dapat disimpulkan bahwa adanya
pengaruh inovasi produk, promosi, dan digital marketing terhadap keunggulan
bersaing harus dapat membuat usaha jamu lebih mempertahakankan eksistensinya
agar lebih dikenal orang banyak. Selain itu perlu adanya peningkatan lebih baik lagi
dalam bentuk produk agar dapat lebih bersaing dengan produk jamu sejenis.

Kata kunci: inovasi produk, promosi, digital marketing terhadap keunggulan
bersaing.
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