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ABSTRAK 

Asniar Tamaria Juita. S. 1910414320024. 2023. Corporate Social 

Responsibility Dalam Meningkatkan Citra Perusahaan PT. Hasnur Riung 

Sinergi (Studi Pada Kegiatan Program Utama PPM di Desa Bitahan Baru 

Kabupaten Tapin).  Dibawah bimbingan Achmad Bayu Chandrabuwono. 

Penelitian ini dilakukan bertujuan untuk bagaimana Corporate Social 

Responsibility Dalam Meningkatkan Citra Perusahaan PT. Hasnur Riung 

Sinergi pada kegiatan CSR dalam program utama PPM di Desa Bitahan Baru 

Kabupaten Tapin. 

Pada penelitian ini menggunakan metode penelitian pendekatan kualitatif 

dengan tipe penelitian deskriptif yang menggunakan teknik pengumpulan data  

melalui observasi, wawancara, dan dokumentasi. Dalam penelitian ini juga 

menggunakan teknik analisis data kualitatif Matthew B. Miles dan A. Michael 

Huberman untuk memberikan gambaran secara lengkap, aktual dan akurat 

mengenai fenomena yang diteliti. 

Hasil penelitian ini menjukkan bahwa PT. Hasnur Riung Sinergi telah 

melaksanakan kegiatan program utama PPM Corporate Social Responsibility  

Perusahaan di desa Bitahan Baru. Kegiatan program CSR yang dilaksanakan 

terdapat 3 bentuk program CSR (Gunawan, 2009) yaitu, charity, 

philanthrophy, dan community development. Pelaksanaannya terdapat 2 jenis 

strategi yang dilakukan yaitu : secara invidu, yang kedua diserahkan kepada 

pihak yang bekerjasama dalam pelaksanaan kegiatannya. Kegiatan CSR 

Program Utama PPM PT. Hasnur Riung Sinergi sudah melaksanakan sesuai 

dengan konsep CSR menurut John Elkington (1998) yaitu dengan 

menyeimbangkan antara kontribusi kemasyarakat (people), kontribusi dalam 

menjaga kelestarian lingkungan (planet), dan untuk keuntungan perusahaan 

(profit). Dari adanya pelaksanaan kegiatan program CSR yang dilakukan 

sangat memberikan pengaruh dalam perspektif masyarakat terkait citra 

perusahaan, dan semakin dikenal juga oleh stakeholder dan masyarakat. 

 

Kata Kunci : Tripple Bottom Line, Corporate Social Responsibility (CSR), 

Citra Perusahaan 
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ABSTRACT 

Asniar Tamaria Juita. S. 1910414320024. 2023. Corporate Social 

Responsibility in Maintaining Corporate Image PT. Hasnur Riung Sinergi 

(Studies in The Activity Main Program of PPM at Bitahan Baru Village, 

Tapin Regency). Under the guidance of Achmad Bayu Chandrabuwono. 

This research was conducted with the aim of understanding how corporate 

social responsibility is in maintaining corporate image PT. Hasnur Riung 

Sinergi (Studis in The Activity Main Program of PPM at Bitahan Baru Village, 

Tapin Regency) 

In this study using a qualitative approach research method with a 

descriptive research type that uses data collection techniques through 

observation, interviews, and documentation. This study also uses qualitative 

data analysis techniques from Matthew B. Miles and A. Michael Huberman to 

provide a complete, actual and accurate description of the phenomenon under 

study. 

The results of this study indicate that PT. Hasnur Riung Sinergi has 

carried out the Company's Corporate Social Responsibility PPM main 

program activities in the village of Bitahan Baru. There are 3 types of CSR 

program activities implemented (Gunawan, 2009) which is : charity, 

philanthrophy, and community development. In its implementation, there are 2 

types of strategies that are carried out, which is : individually, the second is 

handed over to the parties who cooperate in carrying out their activities. CSR 

Activities PPM Main Program PT. Hasnur Riung Sinergi has implemented it 

in accordance with the concept of CSR according to John Elkington (1998), 

which is by balancing contributions to society (people), contributions in 

preserving the environment (planet), and for company profits (profit). From 

the implementation of the CSR program activities that were carried out, it 

greatly influenced the community's perspective regarding corporate image, by 

stakeholders and the community. 

 

Keywords : Tripple Bottom Line, Corporate Social Responsibility, Corporate 

Image. 
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