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ABSTRACT 

 

Selvia Ramadhanti (2024). The Influence Of Investment Motivation, 

Investment Knowledge, Social Media Technology, Financial Literacy, 

Subjective Norms, And Return Perceptions On Capital Market Investment 

Interest In Students Of The Faculty Of Economics And Business at Lambung 

Mangkurat University.  

Advisor: Dr. Monica Rahardian Ary Helmina, SE, M.Si  

This study aims to test and analyze the Influence of Investment Motivation, 

Investment Knowledge, Social Media Technology, Financial Literacy, 

Subjective Norms, and Perception of Return on Capital Market Investment 

Interest in Students of the Faculty of Economics and Business, Lambung 

Mangkurat University. 

The population in the study were the administrators and members of the 2020-

2022 UKM KSPM class of 115 people. This questionnaire was via google form. 

The analytical technique used in this research was multiple linear regression 

analysis with SPSS 25 for window. The results of this study indicate that 

Investment Motivation, Investment Knowledge, Social Media Technology, 

Financial Literacy, Subjective Norms and Perception of Return have an effect 

on students' interest in investing in the capital market.  

Keywords: Investment Motivation, Investment Knowledge, Social Media 

Technology, Financial Literacy, Subjective Norms and Perception of Return 
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ABSTRAK 

 

Selvia Ramadhanti (2024). Pengaruh Motivasi Investasi, Pengetahuan 

Investasi, Teknologi Sosial Media, Literasi Keuangan, Norma Subjektif, dan 

Persepsi Return terhadap Minat Investasi Pasar Modal Pada Mahasiswa 

Fakultas Ekonomi dan Bisnis Universitas Lambung Mangkurat. Pembimbing: 

Dr. Monica Rahardian Ary Helmina, SE, M.Si 

Penelitian ini bertujuan untuk menguji dan menganalisis menguji dan 

menganalisis Pengaruh Motivasi Investasi, Pengetahuan Investasi, Teknologi 

Sosial Media, Literasi Keuangan, Norma Subjektif, dan Persepsi Return 

terhadap Minat Investasi Pasar Modal Pada Mahasiswa Fakultas Ekonomi dan 

Bisnis Universitas Lambung Mangkurat. Populasi dalam penelitian adalah 

pengurus dan anggota UKM KSPM angkatan tahun 2020-2022 berjumlah 115 

orang. Kuisioner ini melalui google form. Teknik analisis yang digunakan pada 

penelitian ini adalah analisis regresi linier bergadan dengan SPSS 25 for 

window. Hasil dari penelitian ini menunjukkan bahwa Motivasi Investasi, 

Pengetahuan Investasi, Teknolosi Sosial Media, Literasi Keuangan, Norma 

Subjektif dan Persepsi Return berpengaruh terhadap minat mahasiswa 

beriventasi pada pasar modal. 

Kata Kunci: Motivasi Investasi, Pengetahuan Investasi, Teknolosi Sosial 

Media, Literasi Keuangan, Norma Subjektif dan Persepsi 

Return 
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