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ABSTRAK 

PERANAN KECENDERUNGAN ALEXITHYMIA TERHADAP KECANDUAN 

MEDIA SOSIAL PADA REMAJA DI BANJARMASIN 

 

Farda Nur Khalbi 

 

Alexithymia merupakan ciri kepribadian seseorang yang dicirikan dengan 

kesulitan mengalami, mengidentifikasi, dan menggambarkan emosi. Media sosial 

dapat menjadi media pengekspresian emosi dan juga sebagai media 

berkomunikasi bagi individu dengan alexithymia, sehingga individu dengan 

kecenderungan alexithymia beresiko mengalami kecanduan media sosial. 

Penelitian ini bertujuan untuk mengetahui peranan kecenderungan alexithymia 

terhadap kecanduan media sosial. Subjek penelitian adalah remaja di Banjarmasin 

yang berusia 11-19 tahun. Pengambilan data menggunakan metode purposive 

sampling dengan menyebarkan kuesioner menggunakan link google form. Jumlah 

subjek penelitian sebanyak 163 orang (29=Laki-laki, 134=Perempuan). Skala 

yang digunakan adalah Toronto Alexithymia Scale (TAS-20) dan Social Media 

Addiction Scale - Student Form (SMAS-SF). Analisis data menggunakan metode 

analisis regresi linier sederhana. Hasil penelitian menunjukan bahwa terdapat 

peranan kecenderungan alexithymia terhadap kecanduan media sosial dengan 

pengaruh sebesar sebesar 30.9%, dan koefisien nilai konstanta pada penelitian ini 

bernilai positif, hal ini berarti semakin tinggi nilai kecenderungan alexithymia 

maka akan semakin tinggi nilai kecanduan media sosial. 

 

Kata kunci : Kecenderungan alexithymia, kecanduan media sosial, remaja 
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ABSTRACT 

THE ROLE OF ALEXITHYMIA TENDENCY TOWARDS SOCIAL MEDIA 

ADDICTION AMONG ADOLESCENTS IN BANJARMASIN 

 

Farda Nur Khalbi 

 

Alexithymia is a personality trait characterized by difficulty identifying and 

describing emotions. Social media can be a medium to express emotions and also 

a medium to communicate for individuals with alexithymia; therefore, individuals 

with alexithymia tendency are at risk of experiencing social media addiction. This 

study aims to find out the role of alexithymia tendency towards social media 

addiction. The subjects were adolescents in Banjarmasin aged 11-19 years. Data 

were collected using the purposive sampling method by distributing 

questionnaires using the Google Forms link. The number of subjects was 163 

people (29=male, 134=female). The scales used in the study included the Toronto 

Alexithymia Scale (TAS-20) and the Social Media Addiction Scale - Student Form 

(SMAS-SF). Data were analyzed using the simple linear regression analysis 

method. The results showed that there was a role for alexithymia tendency 

towards social media addiction with an effect of 30.9%, and the constant value 

coefficient in this study was positive, which means that the higher the alexithymia 

tendency, the higher the social media addiction. 

 

Keywords: Alexithymia tendency, social media addiction, adolescents 
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