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ABSTRACT

M. Ilham Husaini (2023), The Influence of Online Consumer Review, Price,
and Product Attribute on Purchase Intention iPhone in Banjarmasin. Advisor : H.
Ikhwan Faisal, SE., M.Si., Ak., CA., ACPA.

This research was conducted to analyze: (1) the partial effect of online
consumer reviews on the intention to buy iPhone brand smartphones in Banjarmasin,
(2) the partial effect of price on buying intentions of iPhone brand smartphones in
Banjarmasin, (3) the partial effect of product attribute on the intention to buy iPhone
brand smartphones in Banjarmasin, (4) the effect of online consumer reviews, price
and product attributes simultaneously on buying interest for iPhone brand
smartphones in Banjarmasin.

The population in this study is the people of Banjarmasin. The number of
respondents in this study were 100 people. The sampling technique used in this study
was purposive sampling.This study uses multiple linear regression analysis as a data
analysis technique.

The results of this study indicate that online consumer reviews, prices, and
product attributes have an effect, both partially and simultaneously on the intention
to buy iPhone brand smartphones in the city of Banjarmasin.

Keywords : Online Consumer Review, Price, Product Attribute, Purchase Intention
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ABSTRAKSI

M. Ilham Husaini, (2023), Pengaruh Online Consumer Review, Price, dan
Product Attribute Terhadap Minat Beli Smartphone merek iPhone di Kota
Banjarmasin. Pembimbing : H. Ikhwan Faisal, SE., M.Si., Ak., CA., ACPA.

Penelitian ini dilakukan untuk menganalisis : (1) pengaruh online consumer
review secara parsial terhadap minat beli smartphone merek iPhone di Kota
Banjarmasin, (2) pengaruh price secara parsial terhadap minat beli smartphone merek
iPhone di Kota Banjarmasin, (3) pengaruh product attribute secara parsial tehadap
minat beli smartphone merek iPhone di Kota Banjarmasin, (4) pengaruh online
consumer review, price dan product attribut secara simultan terhadap minat beli
smartphone merek iPhone di Kota Banjarmasin.

Populasi dalam penelitian ini adalah masyarakat Kota Banjarmasin. Jumlah
responden dalam penelitian ini sebanyak 100 orang. Teknik pengambilan sampel
yang digunakan dalam penelitian ini adalah purposive sampling.Penelitian ini
menggunakan anaslisis regresi linear berganda sebagai teknik analisis data.

Hasil penelitian ini menunjukkan bahwa online consumer review, price, dan
product attribute berpengaruh, baik secara parsial maupun simultan terhadap minat
beli smartphone merek iPhone di Kota Banjarmasin.

Kata kunci : Online Consumer Review, Price, Product Attribute, Minat Beli
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