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ABSTRAK

Rima Melati, Pengaruh Brand Image, Harga dan Kualitas Produk Terhadap Minat
Beli dan Keputusan Pembelian Konsumen Studi Kasus pada Produk Oriflame di
Banjarmasin. Nuril Huda (Pembimbing Utama) dan Rusniati (Pembimbing).

Penelitian ini bertujuan untuk menganalisis pengaruh citra merek (brand
image) terhadap minat beli konsumen pada produk Oriflame di Banjarmasin dan
menganalisis pengaruh harga terhadap minat beli konsumen pada produk Oriflame
di Banjarmasin. Tujuan lainnya pada penelitian ini yaitu untuk menganalisis
pengaruh kualitas produk terhadap minat beli konsumen pada produk Oriflame di
Banjarmasin dan menganalisis pengaruh minat beli konsumen terhadap keputusan
pembelian pada produk Oriflame di Banjarmasin.

Metode pengambilan sampel yang sesuai adalah non probability sampling,
teknik pengambilan sampel yang digunakan dalam penelitian ini adalah teknik
purposive sampling. Jumlah sampel sebanyak 144, teknik analisis data
menggunakan Structural Equation Model (SEM) AMOS.

Hasil penelitian menyimpulkan bahwa terdapat pengaruh positif yang
signifikan antara Brand Image terhadap minat beli, antara harga terhadap minat beli,
dan antara minat beli terhadap keputusan pembelian. Namun hasil penelitian juga
menyimpulkan bahwa harga tidak memiliki pengaruh terhadap minat beli.

Kata kunci : brand image, harga, kualitas produk, minat beli, keputusan pembelian
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ABSTRACT

Rima Melati, The Influence of Brand Image, Price and Product Quality on Consumer
Purchase Interest and Purchase Decisions Case Study on Oriflame Products in Banjarmasin.
Nuril Huda (Main Supervisor) and Rusniati (Supervisor).

Keywords: brand image, price, product quality, purchase intention, purchase decision.

This research aims to analyze the influence of brand image on consumer buying
interest in Oriflame products in Banjarmasin and analyze the influence of price on consumer
buying interest in Oriflame products in Banjarmasin. Another aim of this research is to
analyze the influence of product quality on consumer buying interest in Oriflame products in
Banjarmasin and analyze the influence of consumer buying interest on purchasing decisions
for Oriflame products in Banjarmasin.

The appropriate sampling method is non-probability sampling, and the sampling
technique uses in this research is purposive sampling technique. The number of samples is
144, the data analysis technique uses the AMOS Structural Equation Model (SEM).

The results of the research conclude that there was a significant positive influence
between Brand Image on purchasing interest, between price on purchasing interest, and
between purchasing interest on purchasing decisions. However, the research results also
concluded that price has no influence on buying interest.

Banjarmasin, May 29, 2024
Approved by:
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