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ABSTRAK 

Tujuan dari penelitian ini adalah untuk mengatahi pengaruh product quality, brand 

loyalty, brand trust dan customer satisfaction terhadap brand loyalty Studi Kasus 

Pasa Bibit Ikan “Mimingfish”. Sampel yang dikumpulkan dalam penelitian ini 

sebanyak 30 responden dengan kriteria telah membeli jenis benih ikan sebanyak 

dua kali dan berusia diatas 18 tahun keatas. Analisis data yang digunakan pada 

aplikasi SPSS 26.0 adalah analisis regresi berganda, pengujian hipotesis dengan 

perhitungan koefisien determinasi (R2), uji F, dan uji parsial. Temuan penelitian ini 

adalah product quality memiliki hubungan signifikan terhadap brand loyalty, brand 

trust memiliki hubungan signifikan terhadap brand loyalty, customer satisfaction 

memiliki hubungan  signifikan terhadap brand loyalty, dan secara gabungan 

product quality, brand loyalty, brand trust dan customer satisfaction berpengaruh 

signifikan terhadap brand loyalty 

 

Kata Kunci: Mimingfish Cindai Alus, merek bibit ikan, Brand Loyalty  
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ABSTRAK 

The purpose of this study was to determine the impact of product quality, brand 

loyalty, brand trust and customer satisfaction on brand loyalty in the Mimingfish 

fish seed case study. The sample collected in this study included her 30 respondents 

with the criteria that he had purchased the fish species twice and that he was 18 

years of age or older. The data analyzes used in the SPSS 26.0 application are 

multiple regression analysis, hypothesis testing with calculation of the coefficient 

of determination (R2), F-tests, and partial tests. The findings of this study are that 

product quality has a significant impact on brand loyalty, brand trust has a 

significant impact on brand loyalty, and customer satisfaction has a significant 

impact on brand loyalty.. 

 

Keywords: Mimingfish Cindai Alus, brand of fish seeds, Brand Loyalty 
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