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Abstrak 

 

 Selvia, 1910413320029, 2019, S t r a t e g i  M a r k e t i n g  P o l i t i k  

P a r t a i  G o l o n g a n  K a r y a  Pada Pemilu Legislatif 2019 Di Kabupaten 

Barito Kuala. Dibawah bimbingan Jamaluddin selaku dosen pembimbing, Siti 

Hamidah selaku penguji I dan Andi Tenri Sompa selaku penguji II. 

 Adapun yang melatarbelakangi penelitian ini yaitu untuk mengetahui 

marketing politik yang dijalankan sehingga perolehan kursi partai golkar 

mengalami peningkatan yang signifikan yaitu 16 kursi dengan dominasi wajah-

wajah baru yang menduduki kursi legislatif dan faktor pendukung yang 

mendorong adanya keberhasilan untuk memenangkan pemilu. Penelitian ini 

bertujuan untuk mengetahui strategi marketing politik yang dijalankan pada 

pemilu 2019 dan faktor kemenangan partai golkar di Kabupaten Barito Kuala. 

Metode penelitian yang digunakan yaitu kualitatif dengan analisis data deskriptif 

untuk menggambarkan penelitian secara rinci dan informan penelitian ada 8 orang 

yaitu Ketua DPC Partai Golkar, Sekretaris Partai Golkar, Ketua Badan 

Pemenangan Pemilu Legislatif 2019 (Ketua DPRD Kabupaten Barito Kuala, Ahli 

Politik 1 Orang) dan 4 orang Masyarakat. Peneliti menggunakan marketing politik 

dengan konsep dari Niffenegger 4P (Product, Promotion, Price, dan Place) serta 

faktor perilaku pemilih (faktor psikologis, sosiologis dan rasionalitas). 

 Hasil penelitian menunjukan bahwa konsep partai golkar mencakup 

berbagai aspek kepentingan masyarakat terutama pembangunan dan memajukan 

pertanian di Kabupaten Barito Kuala serta dalam pencapaian tujuan tidak terlepas 

dari pancasila dan UUD 1945. Personal Characteristic yang diusung partai golkar 

juga melekat dengan karakteristik dikenal dan disenangi oleh masyarakat. 

Promosi dilakukan melalui kampanye dialogis seperti kampanye akbar dan 

kampanye melalui media sosial. Kemudian harga menunjukan citra positif dan 

pemilih merasa nyaman. Tempat atau cara hadir partai golkar yaitu melakukan 

komunikasi langsung. Adapun yang menjadi faktor perilaku pemilih dalam 

kemenangan partai golkar ada 4 yaitu faktor psikologis, faktor sosiologis, faktor 

rasionalitas dan penempatan dapil yang sesuai.  

 

Kata Kunci: Strategi, Pemilu, Masyarakat, Kemenangan, Legislatif 
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Abstract 

 

 Selvia, 1910413320029, 2019, Political Marketing Strategy for the 

Golongan Karya Party in the 2019 Legislative Elections in Barito Kuala 

Regency. Under the guidance of Dr. Jamaluddin, M.Si as supervisor, Siti 

Hamidah, S.Sos, M.Si as examiner I and Andi Tenri Sompa, S.IP, M.Si as 

examiner II. 

 The background of this research is to find out the political marketing 

that is carried out so that the Golkar party's seat acquisition has increased 

significantly, namely 16 seats with the dominance of new faces occupying 

legislative seats and supporting factors that encourage success in winning 

elections. This study aims to determine the political marketing strategy 

implemented in the 2019 election and the winning factors for the Golkar 

party in Barito Kuala Regency. The research method used was qualitative 

with descriptive data analysis to describe the research in detail and there 

were 7 research informants namely the Chair of the Golkar Party DPC, 

Secretary of the Golkar Party, Chair of the 2019 Legislative Election 

Winning Body (Chairman of the Barito Kuala Regency DPRD) and 4 people 

from the community. Researchers use political marketing with the concept 

of Niffenegger 4P (Product, Promotion, Price, and Place).  

 The results of the study show that the concept of the Golkar party 

includes various aspects of community interests, especially development 

and advancement of agriculture in Barito Kuala Regency and achieving 

goals is inseparable from Pancasila and the 1945 Constitution. The 

personal characteristics promoted by the Golkar party are also attached to 

characteristics known and liked by the community. Promotion is carried out 

through dialogic campaigns such as grand campaigns and campaigns 

through social media. Then the price shows a positive image and voters fee l 

comfortable. The place or way to attend the Golkar party is direct 

communication. There are 5 factors that contributed to the victory of the 

Golkar party, namely national figures and regional figures, history and 

generations of voters, organizations down to the village level, figures of 

legislative candidates and the appropriate division of each electoral 

district. 
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