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ABSTRACT

Atika Ayu Nur Aini (2023). The Influence of Green Product Innovation,
Brand Awareness and Perceived Quality on Purchase Decisions for Ready-to-
Drink Milo Liquid Milk Product in Banjarmasin City.
Advisor: M. Yudy Rachman.

This research aims (1) to analyze the influence of green product
innovation on purchase decisions for Boxed Milo Milk product (2) to analyze the
influence of brand awareness on purchase decisions for Boxed Milo Milk
products (3) to analyze the influence of perceived quality on purchase decisions
on Boxed Milo Milk products.

This research uses quantitative methods with explanatory research, with
variables consisting of Green Product Innovation, Brand Awareness, Perceived
Quality and Purchase Decisions. The sample taken in this research was 120
respondents with the sampling method used was non-probability sampling with a
purposive sampling technique. Data were analyzed using Structural Equation
Modeling (SEM) based on Partial Least Square (PLS).

The results of this research show that Green Product Innovation has no
influence on purchase decisions, Brand Awareness has a positive influence on
purchase decisions and Perceived Quality has a positive influence on purchase
decisions for ready-to-drink Milo liquid milk products in Banjarmasin City.

Keywords: Green Product Innovation, Brand Awareness, Perceived Quality,
Purchase Decisions.
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ABSTRAKSI

Atika Ayu Nur Aini (2023). Pengaruh Green Product Innovation, Brand
Awareness dan Perceived Quality Terhadap Keputusan Pembelian Produk Susu
Cair Milo Kemasan Kotak Siap Minum di Kota Banjarmasin.

Pembimbing: M. Yudy Rachman.

Penelitian ini memiliki tujuan (1) untuk menganalisis pengaruh green
product innovation terhadap keputusan pembelian pada produk Susu Milo
Kemasan Kotak (2) untuk menganalisis pengaruh brand awareness terhadap
keputusan pembelian pada produk Susu Milo Kemasan Kotak (3) untuk
menganalisis pengaruh perceived quality terhadap keputusan pembelian pada
produk Susu Milo Kemasan Kotak.

Penelitian ini menggunakan metode kuantitatif dengan jenis penelitian
explanatory research, dengan variabel yang terdiri dari Green Product
Innovation, Brand Awareness, Perceived Quality dan Keputusan Pembelian.
Pengambilan sampel dalam penelitian ini sebanyak 120 responden dengan metode
pengambilan sampel yang digunakan adalah non-probability sampling dengan
teknik purposive sampling. Data dianalisis dengan Structural Equation Modeling
(SEM) berbasis Partial Least Square (PLS).

Hasil penelitian ini menunjukkan bahwa Green Product Innovation tidak
berpengaruh terhadap Keputusan Pembelian, Brand Awareness berpengaruh
positif terhadap Keputusan Pembelian dan Perceived Quality berpengaruh positif
terhadap Keputusan Pembelian Produk Susu Cair Milo Kemasan Kotak Siap
Minum di Kota Banjarmasin.

Kata Kunci : Green Product Innovation, Brand Awareness, Perceived Quality,
Keputusan Pembelian
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