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ABSTRAK 

 Talenta Alpani, 1810412320008, 2023, Pemanfaatan Media Sosial TikTok 

Sebagai Sarana Promosi Pada Akun @inara_rajut. Dibawah bimbingan M. Hasanur 

Arifin. 

 Penelitian ini bertujuan untuk mengetahui bagaimana pemanfaatan media 

sosial sebagai sarana promosi pada akun @inara_rajut. Metode penelitian ini yaitu 

menggunakan pendekatan kualitatif tipe deskriptif. Teknik pengumpulan data yaitu 

observasi, wawancara, data kepustakaan dan dokumentasi. Teknik pengabsahan 

data menggunakan kredibilitas. Teknik analisis data meliputi pengumpulan data, 

reduksi data, penyajian data dan penarikan kesimpulan. 

 Hasil penelitian ini menunjukan bahwa @inara_rajut memanfaatkan media 

sosial TikTok sebagai sarana promosi dengan memanfaatkan fitur-fitur seperti fitur 

video, komentar, TikTok Shop, keterangan singkat (caption), aerroba (@), pesan 

langsung (direct message), cerita (stories), tag dan hashtag (#), siaran langsung 

(live), menyimpan video (saved video), pengikut (followers) dan mengikuti 

(following), tanda suka (likes) dan viewrs. Faktor yang menjadikan media sosial 

TikTok @inara_rajut aktif sebagai sarana promosi karena TikTok merupakan 

media sosial yang sedang tren, penggunaannya yang mudah dan mudah 

menjangkau pengguna lain. Pemanfaatan media sosial TikTok yang dilakukan oleh 

@inara_rajut memberi dampak positif seperti semakin dikenal orang, 

meningkatnya penjualan, membangun hubungan (Relations) dengan mudah dan 

menghemat biaya promosi. 

Kata Kunci : Pemanfaatan, TikTok, Promosi 

 

 

 



 

x 
 

ABSTRACT 

Talenta Alpani, 1810412320008, 2023, Use of tiktok social media for 

promotional means on @inara_rajut account. Under guidance of Mr. M.Hasanur 

Arifin. 

This research intend to understand how social media utilization for 

promotion means on @inara_rajut account . This Study Methods using qualitative 

approach descriptive type. Data collection Technique is through observation, 

interview, bibliographical data, and documentation. Data validation technique 

using credibility, Data analysis technique pervade Data Collecting, Data 

Reduction, Data Display, and verification/conclusion. 

This research result proved that @inara_rajut using tiktok social media to 

promotional means with utilise various kinds of feature like video, comment, tiktok 

shop, caption, aerroba, direct message, stories, tag and hashtag, live broadcast, 

saved video, followers and following, likes, and viewers. The factor that cause tiktok 

social media @inara_rajut active as promotional means because tiktok is social 

media trending at the moment.Its easy to use and easy to reach another user. Use 

of tiktok social media which is conducted by @inara_rajut have a positive impact 

like getting known by people, increasing sales, build relationship easily, and save 

on promotion costs. 

Keywords : Utilization, Tiktok, Promotions  

 

 

 

 

 



 

xi 
 

DAFTAR ISI 

 

HALAMAN JUDUL ........................................................................................... i 

LEMBAR PENGESAHAN` ................................................................................ ii 

BERITA ACARA SIDANG SKRIPSI ................................................................ iii 

KATA PENGANTAR ........................................................................................ iv 

LEMBAR PERSEMBAHAN .............................................................................. vi 

PERNYATAAN ORISINALITAS ..................................................................... vii 

ABSTRAK ....................................................................................................... viii 

ABSTRACT ......................................................................................................... ix 

DAFTAR ISI ....................................................................................................... x 

DAFTAR GAMBAR ........................................................................................ xiv 

DAFTAR LAMPIRAN ..................................................................................... xvi 

BAB I PENDAHULUAN .................................................................................... 1 

         1.1 Latar Belakang ...................................................................................... 1 

         1.2 Rumusan Masalah ............................................................................... 16 

         1.3 Tujuan Penelitian ................................................................................. 16 

         1.4 Manfaat Penelitian ............................................................................... 16 

BAB II TINJAUAN PUSTAKA ........................................................................ 18 

         2.1 Kajian Teoritis ..................................................................................... 18 

2.1.1 Pemasaran ................................................................................. 18 

2.1.1.1 Pengertian Pemasaran .................................................... 18 

2.1.1.2 Tujuan Pemasaran ......................................................... 19 

2.1.1.3 Bauran Pemasaran ......................................................... 19 

2.1.2 Promosi ..................................................................................... 22 



 

xii 
 

2.1.2.1 Pengertian Promosi ....................................................... 22 

2.1.2.2 Tujuan Promosi ............................................................. 23 

2.1.2.3 Bauran Promosi ............................................................. 24 

2.1.3 Perilaku Konsumen ................................................................... 30 

2.1.3.1 Pengertian Perilaku Konsumen ...................................... 30 

2.1.3.2 Pengaruh yang Mendasari Perilaku Konsumen .............. 31 

2.1.4 Pemanfaatan .............................................................................. 35 

2.1.4.1 Pengertian Pemanfaatan ................................................ 35 

2.1.4.2 Pemanfaatan Media Sosial ............................................. 35 

2.1.5 Media Sosial ............................................................................. 36 

2.1.5.1 Pengertian Media Sosial ................................................ 36 

2.1.5.2 Karakteristik Media Sosial ............................................ 36 

2.1.5.3 Jenis-Jenis Media Sosial ................................................ 38 

2.1.6 TikTok ...................................................................................... 41 

2.1.6.1 Sejarah TikTok .............................................................. 41 

2.1.6.2 Keunggulan TikTok ...................................................... 41 

2.1.6.3 Fitur-Fitur TikTok ......................................................... 43 

         2.2 Penelitian Terdahulu ............................................................................ 47 

2.3 Kerangka Pemikiran ............................................................................ 52 

BAB III METODE PENELITIAN ..................................................................... 54 

       3.1 Pendekatan Penelitian ......................................................................... 54 

 3.2 Desain Penelitian ................................................................................ 55 

         3.3 Lokasi Penelitian ................................................................................. 56 

         3.4 Kehadiran Peneliti ............................................................................... 57 

         3.5 Fokus Penelitian .................................................................................. 57 

         3.6 Informan Kunci  .................................................................................. 58 



 

xiii 
 

3.7 Tehnik Pengumpulan Data .................................................................. 58 

      3.7.1 Data Primer ................................................................................ 59 

              3.7.1.1 Observasi ......................................................................... 59 

              3.7.1.2 Wawancara ...................................................................... 60 

     3.7.2 Data Sekunder ............................................................................. 61 

              3.7.2.1 Dokumentasi .................................................................... 62 

              3.7.2.2 Data Kepustakaan ............................................................ 62 

3.8 Tehnik Analisis Data ........................................................................... 63 

      3.8.1 Pengumpulan Data (Data Collection) ......................................... 63 

  3.8.2 Reduksi Data (Data Reduction) ................................................. 64 

  3.8.3 Penyajian Data (Data Display) .................................................. 65 

  3.8.4 Verifikasi/Penarikan Kesimpulan (Verification/Conclusion  

  Drawing) .................................................................................. 65 

3.9 Pengujian Keabsahan Data .................................................................. 66 

3.9.1 Perpanjangan Pengamatan ......................................................... 67 

3.9.2 Peningkatan Ketekunan ............................................................. 68 

3.9.3 Triangulasi ................................................................................ 69 

3.9.4 Analisis Kasus Negatif .............................................................. 71 

3.9.5 Menggunakan Bahan Referensi ................................................. 71 

3.9.6 Menggunakan Member Check ................................................... 72 

BAB IV TEMUAN PENELITIAN..................................................................... 73 

4.1 Gambaran Umum ................................................................................ 73 

4.1.1 Profil Usaha .............................................................................. 73 

4.1.2 Visi Misi ................................................................................... 74 

4.1.3 Profil Informan .......................................................................... 74 

4.2 Hasil Temuan Penelitian ..................................................................... 75 

4.2.1 Pemanfaatan Media Sosial TikTok Sebagai Sarana  



 

xiv 
 

Promosi .................................................................................... 75 

4.2.1.1 Pemanfaatan Fitur ......................................................... 76 

4.2.1.2 Waktu Pemanfaatan ....................................................... 98 

4.2.1.3 Pemanfaatan Dalam Teori Bauran Promosi ................... 99 

4.2.2 Faktor Yang Menjadikan Akun TikTok Aktif Sebagai Sarana 

Promosi .................................................................................. 105 

BAB V PEMBAHASAN …...…………………………………...………107 

5.1 Pembahasan Temuan ......................................................................... 107 

5.1.1 Pemanfaatan Media Sosial TikTok Sebagai Sarana  

Promosi .................................................................................. 107 

5.1.1.1 Pemanfaatan Fitur ....................................................... 108 

5.1.1.2 Waktu Pemanfaatan ..................................................... 113 

5.1.1.3 Pemanfaatan Dalam Teori Bauran Promosi ................. 113 

5.1.2 Faktor Yang Menjadikan Akun TikTok Aktif Sebagai Sarana 

Promosi .................................................................................. 121 

5.1.3 Dampak Pemanfaatan Media Sosial TikTok Sebagai Sarana 

Promosi .................................................................................. 123 

5.2 Keterbatasan Penelitian ..................................................................... 127 

BAB VI PENUTUP ......................................................................................... 128 

6.1 Kesimpulan ....................................................................................... 128 

6.2 Saran  ............................................................................................... 130 

DAFTAR PUSTAKA ...................................................................................... 132 

LAMPIRAN-LAMPIRAN 

BIODATA PENELITI 



 

xv 
 

DAFTAR GAMBAR 

 

Gambar 1.1    Pengguna Internet Dunia ............................................................ 2 

Gambar 1.2    Media Sosial dengan pengguna aktif bulanan terbanyak di    

  Indonesia 2020  .......................................................................... 4 

Gambar 1.3    Media Sosial dengan pengguna aktif bulanan terbanyak di    

 Indonesia 2021 ........................................................................... 4 

Gambar 1.4    Media Sosial dengan pengguna aktif bulanan terbanyak di    

 Indonesia 2022 ........................................................................... 4 

Gambar 1.5    Produk @inara_rajut Screenshot  ............................................. 13 

Gambar 1.6    Profil Akun TikTok @inara_rajut ............................................ 15 

Gambar 1.7    Profil Akun Instagram @inara_rajut ........................................ 15 

Gambar 2.1    Manfaat Direct Marketing bagi konsumen ............................... 27 

Gambar 2.2    Kerangka Pemikiran................................................................. 53 

Gambar 3.1    Teknik Analisis Data menurut Miles dan Hubberman .............. 63 

Gambar 3.2    Uji Kredibilitas Data Penelitian Kualitatif ................................ 67 

Gambar 3.3    Triangulasi Sumber .................................................................. 69 

Gambar 3.4    Triangulasi Teknik ................................................................... 70 

Gambar 3.5    Triangulasi Waktu.................................................................... 70 

Gambar 4.1    Unggahan Video @inara_rajut ................................................. 78 

Gambar 4.2    Fitur Komentar ........................................................................ 80 

Gambar 4.3    Komentar yang tidak dibalas .................................................... 81 

Gambar 4.4    Fitur TikTok Shop ................................................................... 83 

Gambar 4.5    Ulasan TikTok Shop ................................................................ 84 

Gambar 4.6    Fitur Keterangan Singkat (Caption) ......................................... 85 

Gambar 4.7    Video Tanpa Keterangan Singkat (Caption) ............................. 87 

Gambar 4.8    Fitur aerroba (@) ..................................................................... 88 

Gambar 4.9    Fitur Tag dan Hashtag (#) ........................................................ 91 



 

xvi 
 

Gambar 4.10  Tanda Suka (likes) ................................................................... 98 

Gambar 4.11 Periklanan (Advertising) ......................................................... 101 

Gambar 4.12  Pemasaran Langsung (Direct Marketing) ............................... 101 

Gambar 4.13  Hubungan Masyarakat (Public Relation) ................................ 104 

 



 

xvii 
 

DAFTAR LAMPIRAN 

 

No.                    Judul                                                                                        Hal 

Lampiran 1       Foto Wawancara.................................................................. 137 

Lampiran 2       Surat Izin Penelitian ............................................................ 138 

Lampiran 3        Transkrip Wawancara ......................................................... 139 

Lampiran 4        Panduan Wawancara .......................................................... 148 

Lampiran 5        Lain-lain ............................................................................. 151 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


