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ABSTRAK 

 

Suci Salsabila, 1710412620049, 2023, Pengaruh Harga Dan Kualitas 

Produk Terhadap Keputusan Pembelian Kako Thai Tea Jl. Brigjend Hasan Basri 

(Studi Kasus Pada Mahasiswa/I Universitas Lambung Mangkurat Banjarmasin). 

Dibimbing oleh M. Hasanur Arifin dan Rizki Muslim Hidayat. 

Penelitian ini bertujuan untuk mengetahui dan menguji pengaruh secara 

parsial dan simultanHarga dan Kualitas Produk terhadap Keputusan Pembelian 

Kako Thai Tea Banjarmasin.  

Penelitian ini merupakan penelitian kuantitatif, tipe penelitian ini adalah 

eksplanatori kausal. Pengambilan sampel dalam penelitian ini menggunakan 

teknik accidental Sampling, sehingga diperoleh 70 responden yang dijadikan 

sampel penelitian. Data yang digunakan diambil dari kuesioner. Analisis data 

menggunakan analisis regresi linier berganda. 

Hasil penelitian menunjukan bahwa (1) Harga secara parsial berpengaruh 

tidak signifikan terhadap Keputusan Pembelian Kako Thai Tea Banjarmasin, (2) 

Kualitas Produk secara parsial berpengaruh signifikan terhadap Keputusan 

Pembelian Kako Thai Tea Banjarmasin, dan (3) Harga dan Kualitas Produk secara 

simultan berpengaruh signifikan terhadap Keputusan Pembelian Kako Thai Tea 

Banjarmasin. 

 

Kata Kunci : Harga, Kualitas Produk, dan Keputusan Pembelian 
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ABSTRACT 

 

SuciSalsabila, 1710412620049, 2023, The Influence of Price and Product 

Quality on the Purchase Decision of Kako Thai Tea Jl. Brigadier General 

HasanBasri (Case Study on Students/I University of LambungMangkurat 

Banjarmasin). Supervised by M. HasanurArifin and Rizki Muslim Hidayat. 

This study aims to determine and examine the effect of partially and 

simultaneously Price and Product Quality on the Purchase Decision of Kako Thai 

Tea Banjarmasin. 

This research is a quantitative research, the type of this research is causal 

explanatory. Sampling in this study using accidental sampling technique, in order 

to obtain 70 respondents who were used as research samples. The data used were 

taken from a questionnaire. Data analysis used multiple linear regression 

analysis. 

The results showed that (1) Price partially had an insignificant effect on the 

Purchase Decision of Kako Thai Tea Banjarmasin, (2) Product Quality partially 

had a significant effect on Purchase Decision of Kako Thai Tea Banjarmasin, and 

(3) Price and Product Quality simultaneously had a significant effect. to the 

Purchase Decision of Kako Thai Tea Banjarmasin. 

 

Keywords: Price, Product Quality, and Purchase Decision 

 

 

 

 

 

 

 

 

 

 

 

 



 

19 

 

DAFTAR ISI 

HALAMAN JUDUL .................................................................................... i 

LEMBAR PENGESAHAN .......................................................................... ii 

BERITA ACARA UJIAN SKRIPSI............................................................ iii 

KATA PENGANTAR .................................................................................. xii 

LEMBAR PERSEMBAHAN ...................................................................... xiv 

PERNYATAAN ORISINALITAS .............................................................. xv 

ABSTRAK  ................................................................................................... xvii 

ABSTRACT................................................................................................... xviii  

DAFTAR ISI ................................................................................................ xix 

DAFTAR TABEL ........................................................................................ xxii 

DAFTAR GAMBAR .................................................................................... xxiii 

DAFTAR LAMPIRAN ................................................................................ xxiv 

BAB I PENDAHULUAN ............................................................................. 1 

1.1 LatarBelakangMasalah ......................................................................... 1 

1.2 RumusanMasalah .................................................................................. 15 

1.3 TujuanPenelitian ................................................................................... 15 

1.4 ManfaatPenelitian ................................................................................. 16 

BAB II TINJAUAN PUSTAKA .................................................................. 17 

2.1 TinjauanTeori ....................................................................................... 17 

2.1.1 Pemasaran ............................................................................... 17 

2.1.2 ManajemenPemasaran ............................................................. 18 

2.1.3 BauranPemasaran .................................................................... 19 

2.1.4 PerilakuKonsumen .................................................................. 21 

2.1.5 Harga ...................................................................................... 27 

2.1.6 KualitasProduk ........................................................................ 35 

2.1.7 KeputusanPembelian ............................................................... 41 

2.1.8 PengaruhAntarVariabel ........................................................... 47 

2.1.8.1 PengaruhHargaTerhadapKeputusanPembelian ............. 47 

2.1.8.2 PengaruhKualitasProdukTerhadapKeputusanPembelia

n .................................................................................. 48 

2.1.8.3 PengaruhHargadanKualitasProdukTerhadapKeputusan

Pembelian .................................................................... 49 

2.2 PenelitianTerdahulu .............................................................................. 51 

2.3 HipotesisPenelitian ............................................................................... 55 

2.4 Model Penelitian ................................................................................... 57 

BAB III METODE PENELITIAN .............................................................. 59 

3.1 PendekatanPenelitian ............................................................................ 59 

3.2 TipePenelitian ....................................................................................... 59 

3.3 LokasiPenelitian ................................................................................... 60 

3.4 PopulasidanSampel ............................................................................... 60 

3.4.1 Populasi .................................................................................. 60 

3.4.2 Sampel .................................................................................... 60 

3.4.3 TeknikPenentuanSampel ......................................................... 61 

3.5 DefinisiOperasionalVariabel ................................................................. 62 

3.5.1 VariabelIndependen ................................................................ 62 



 

20 

 

3.5.2 VariabelDependen ................................................................... 65 

3.6 TeknikPengumpulan Data ..................................................................... 70 

3.6.1 Data Primer ............................................................................. 70 

3.6.2 Data Sekunder ......................................................................... 70 

3.7 TehnikAnalisa Data .............................................................................. 71 

3.7.1 SkalaPengukuran&PenentuanSkor .......................................... 71 

3.7.2 UjiValiditas&UjiReliabilitas ................................................... 72 

3.7.2.1 UjiValiditas ................................................................. 72 

3.7.2.2 UjiReliabilitas .............................................................. 73 

3.7.3 AnalisisStatistikDeskriptif ....................................................... 73 

3.7.4 UjiAsumsiKlasik ..................................................................... 74 

3.7.4.1 UjiNormalitas .............................................................. 74 

3.7.4.2 UjiMultikolinieritas ..................................................... 75 

3.7.4.3 UjiHeteroskedastisitas.................................................. 76 

3.7.4.4 UjiAutokorelasi ........................................................... 77 

3.7.5 AnalisisRegresi Linear Berganda ............................................ 78 

3.7.6 UjiHipotesis ............................................................................ 78 

3.7.6.1 UjiSecaraParsial (Uji T) ............................................... 78 

3.7.6.2 Uji Secara Simultan (Uji F) .......................................... 79 

3.7.6.3 UjiKoefisienDeterminan  (R2) ..................................... 80 

BAB IV HASIL PENELITIAN ................................................................... 82 

4.1 KarakteristikResponden ........................................................................ 82 

4.2 HasilUjiValiditasdanReliabilitas ........................................................... 83 

4.3 HasilAnalisisStatistikDeskriptif ............................................................ 85 

4.4 HasilUjiAsumsiKlasik .......................................................................... 97 

4.4.1 HasilUjiNormalitas ................................................................. 97 

4.4.2 HasilUjiMultikolinieritas ......................................................... 98 

4.4.3 HasilUjiHeteroskedastisitas ..................................................... 98 

4.4.4 HasilUjiAutokorelasi ............................................................... 99 

4.5 Hasil Analisis Regresi Linier Berganda ................................................. 100 

4.6 PengujianHipotesis ............................................................................... 101 

4.6.1 HasilUjiParsial (Uji t).............................................................. 101 

4.6.2 HasilUjiSimultan (Uji F) ......................................................... 102 

4.6.3 PengujianKoefisienDeterminasi (R2) ....................................... 103 

BAB V PEMBAHASAN HASIL ................................................................. 105 

5.1 Pembahasan .......................................................................................... 105 

5.1.1 VariabelHarga (X1) TerhadapKeputusanPembelian (Y) .......... 105 
5.1.2 VariabelKualitasProduk (X2) TerhadapKeputusanPembelian 

(Y) .......................................................................................... 107 
5.1.3 VariabelHarga (X1) danKualitasProduk (X2) 

TerhadapKeputusanPembelian (Y) .......................................... 108 
5.2 ImplikasiPenelitian ............................................................................... 111 

5.2.1 HargaTerhadapKeputusanPembelian....................................... 111 
5.2.2 KualitasProdukTerhadapKeputusanPembelian ........................ 112 
5.2.3 HargadanKualitasProdukTerhadapKeputusanPembelian ......... 113 

5.3 KeterbatasanPenelitian .......................................................................... 115 



 

21 

 

BAB VI PENUTUP ...................................................................................... 116 

6.1  Kesimpulan........................................................................................... 116 

6.2  Saran .................................................................................................... 116 

DAFTAR PUSTAKA ................................................................................... 119 

LAMPIRAN-LAMPIRAN 

BIODATA PENELITI 

  



 

22 

 

DAFTAR TABEL 
 

No  Judul Hal 

Tabel 1.1 Laju Pertumbuhan Industry Makanan Dan Minuman Di 

Kalimantan Selatan Tahun 2015 – 2019 ....................................... 3 

Tabel 1.2 Jumlah Gerai Thai Tea di Banjarmasin ........................................ 5 

Tabel 1.3  Jumlah Produk Thai Tea Yang Ada Di Kelurahan Banjarmasin 

Utara............................................................................................ 5 

Tabel 1.4  Perbandingan Harga Dari Masing-Masing Gerai Thai Tea Di 

Banjarmasin ................................................................................. 11 

Tabel 2.1  Penelitian Terdahulu  ................................................................... 51 

Tabel 3.1 Definisi Operasional Variabel ...................................................... 68 

Tabel 3.2 Penentuan Skor Jawaban Kuesioner (Skala Likert) ....................... 71 

Tabel 3.3 Rentang Kategori Jawaban Responden ......................................... 74 

Tabel 3.4 Pengambilan Keputusan Ada Tidaknya ........................................ 77 

Tabel 3.5 Pedoman Untuk Memberikan Interpretasi Koefisien .............. 81 

Tabel 4.1 Karakteristik Responden Berdasarkan Jenis Kelamin ................... 82 

Tabel 4.2 Karakteristik Responden Jumlah Pembelian ................................. 82 

Tabel 4.3 Hasil Uji Validitas dan Reliabilitas .............................................. 83 

Tabel 4.4 Distribusi Frekuensi Variabel Harga (X1) .................................... 85 

Tabel 4.5 Distribusi Frekuensi Variabel Kualitas Produk (X2) .................... 89 

Tabel 4.6 Distribusi Frekuensi Variabel Keputusan Pembelian(Y) ............... 92 

Tabel 4.7 Hasil Uji Normalitas .................................................................... 97 

Tabel 4.8 Hasil Uji Multikolinieritas ........................................................... 98 

Tabel 4.9 Hasil Uji Autokorelasi ................................................................. 99 

Tabel 4.10 Hasil Analisis Regresi .................................................................. 100  

Tabel 4.11 Hasil Uji t (Regresi Secara Parsial) .............................................. 101  

Tabel 4.12  Hasil Uji F (Regresi Secara Simultan) .......................................... 102  

Tabel 4.13 Hasil Koefisien Determinasi (R2) ................................................. 103  

  

 

 

 

 

 

 

 

 

 

 

 

 

 



 

23 

 

DAFTAR GAMBAR 

No  Judul  Hal 

Gambar 1.1  Jumlah UMKM Indonesia Dari Tahun 1997 - 2019 ................ 1 

Gambar 1.2  Perkembangan PDB Industri Makanan Dan Minuman di  

 Indonesia ................................................................................ 2 

Gambar 1.3  Persentase Produk Minuman Thai Tea Yang Sering Di  

 Minum Konsumen .................................................................. 6 

Gambar 1.4  Data Penjualan Kako Thai Tea Hasan Basri ............................ 9 

Gambar 1.5  Persentase Faktor Yang Mempengaruhi Responden  

 Dalam Memilih Kako Thai Tea .............................................. 10 

Gambar 2.1  Model of Consumer Behavior ................................................. 26 

Gambar 2.2 Model Penelitian..................................................................... 57 

Gambar 4.1 Hasil Scatterplot ..................................................................... 99 

Gambar 5.1 Model Hasil Akhir .................................................................. 114 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

24 

 

DAFTAR LAMPIRAN 

  

Lampiran 1   Kuesioner .................................................................................. 

Lampiran 2Tabulasi Data ............................................................................... 

Lampiran 3Output SPSS ................................................................................. 

 

 

 

 


	RIWAYAT HIDUP
	DAFTAR TABEL
	DAFTAR GAMBAR
	DAFTAR LAMPIRAN

