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ABSTRACT 

 

Erika Dwi Maryanti (2022). The Effect of Perceived Usefulness, Perceived Ease 

of Use, perceived Risk, and Perceived Enjoyment to Intention to Buying Ticket 

Using TIX ID at XXI DutaMall Banjarmasin. Promotor : Ikhwan Faisal. 

 

This research aims to analyze and determine the effect of Perceived Usefulness, 

Perceived Ease of Use, Perceived Risk, and Perceived Enjoyment on consumer 

that is interested in using TIX ID to purchase cinema tickets. The number of 

population that has been used in this research is the visitors in XXI DutaMall 

Banjarmasin who used TIX ID in purchasing cinema tickets. The sample 

comprised of 102 person who used an online cinema ticket purchase by using TIX 

ID application, which were considered to have adequately represented the 

population under this research. The sampling technique was used a purposive 

sampling. The analytical tools that has been used in this research by using 

Multiple Linear Regression Analysis. The results of this study found that 1) there 

was a significant positive effect of perceived usefulness on visitors who interest in 

using TIX ID in purchasing cinema tickets, 2) there was significant negative effect 

of perceived ease of use on visitors who interest in using TIX ID in purchasing 

cinema tickets. 3) there was a significant positive effect of perceived risk on 

visitors who interest in using TIX ID in purchasing cinema tickets. 4) there was a 

significant negative effect of perceived enjoyment on visitors who interest in using 

TIX ID in purchasing cinema tickets. 5)All variables in this research 

simultanously has an effect on consumer that is interested in using TIX ID to 

purchase cinema tickets. 

 

Keywords: perceived usefulness, perceived ease of use, perceived enjoyment, 

perceived risk, intention to buy, TIX ID 
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ABSTRAKSI 

 

Erika Dwi Maryanti (2022). Pengaruh Perceived Usefulness, Perceived Ease of 

Use, Perceived Risk, dan Perceived Enjoyment terhadap minat beli tiket 

menggunakan aplikasi TIX ID di XXI DutaMall Banjarmasin. Pembimbing: 

Ikhwan Faisal 

 

 Penelitian ini “bertujuan untuk untuk menganalisis dan mengetahui pengaruh 

Perceived Usefulness, Perceived Ease of Use, Perceived Risk, dan Perceived 

Enjoyment terhadap minat konsumen untuk menggunakan TIX.ID dalam 

pembelian tiket bioskop di XXI DutaMall Banjarmasin. Populasi yang digunakan 

dalam penelitian ini adalah semua pengunjung XXI DutaMall Banjarmasin yang  

menggunakan aplikasi TIX ID dalam pembelian tiket bioskop di XXI DutaMall 

Banjarmasin. Sampel penelitian ini adalah 102 orang yang menggunakan aplikasi 

pembelian tiket bioskop secara online melalui TIX ID yang dianggap telah cukup 

mewakili populasi yang diteliti. Teknik penarikan sampel menggunakan purposive 

sampling Alat analisis yang digunakan adalah Analisis Analisis Regresi Linier 

Berganda. Hasil penelitian menemukan bahwa 1) terdapat pengaruh positif 

signifikan perceived usefulness terhadap minat membeli tiket online 

menggunakan aplikasi TIX ID , 2) tidak terdapat pengaruh positif dan signifikan 

dari perceived ease of use  terhadap minat untuk menggunakan aplikasi TIX.ID. 

3) terdapat pengaruh positif dan signifikan perceived risk terhadap minat membeli 

tiket menggunakan aplikasi TIX ID , 4) tidak terdapat pengaruh positif perceived 

enjoyment terhadap minat membeli tiket menggunakan aplikasi TIX ID , 5) 

Semua variabel yang ada dalam penelitian ini berpengaruh secara simultan 

terhadap Minat Beli tiket menggunakan aplikasi TIX ID. 

 

Kata Kunci: perceived usefulness, perceived ease of use, perceived risk, 

perceived enjoyment,  minat beli, TIX ID 
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