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ABSTRACT 

 

 

Ratna Puji Lestari, The Effect of Profitability on Stock Prices with Earning Per 

Share as a Mediation Variable in Companies (Food and Beverages) Listed on the 

Indonesia Stock Exchange in 2019-2020. Dian Masita Dewi (Supervisor). 

 

Keywords: Return On Assets, Return On Equity, Earning Per Share, Stock Price. 

This study aims to analyze the effect of profitability on stock prices with 

earnings per share as a mediating variable in companies (food and beverage) listed 

on the Indonesia Stock Exchange in 2019-2020. 

This research method uses causality research, which is a study designed to 

examine the possibility of a causal relationship between variables. The technique 

used to take samples in this study uses purposive sampling. 

The research results concluded that there was no influence of Return On 

Assets on stock prices. Return On Equity has an effect on Stock Prices. There is no 

effect of Return On Assets, Return On Equity to Earning Per Share. Earning Per 

Share influences stock prices. Earning Per Share does not mediate Return On 

Assets on Stock Prices. Earning Per Share does not mediate Return On Equity on 

Stock Prices in Companies (Food and Beverages) Listed on the Indonesian Stock 

Exchange in 2019-2020. 

 

 

 

 

 

  



 

 

viii 

 

ABSTRAK 

 

Ratna Puji Lestari, Pengaruh Profitabilitas Terhadap Harga Saham Dengan 

Earning Per Share Sebagai Variabel Mediasi Pada Perusahaan (Food And 

Beverages) Yang Terdaftar Di Bursa Efek Indonesia Tahun 2019-2020. Dian 

Masita Dewi (Pembimbing). 

Penelitian ini bertujuan untuk menganalisis Pengaruh Profitabilitas 

Terhadap Harga Saham Dengan Earning Per Share Sebagai Variabel Mediasi Pada 

Perusahaan (Food And Beverages) Yang Terdaftar Di Bursa Efek Indonesia Tahun 

2019-2020. 

Metode penelitian ini menggunakan Penelitian Kausalitas merupakan 

penelitian yang disusun untuk meneliti kemungkinan adanya hubungan sebab 

akibat antar variabel. Teknik yang digunakan untuk mengambil sampel pada 

penelitian mengunakan Purposive Sampling. 

Hasil penelitian menyimpulkan bahwa terdapat tidak pengaruh Return On 

Asset terhadap harga saham. Return On Equity berpengaruh terhadap Harga Saham, 

Tidak terdapat pengaruh Return On Asset, Return On Equity terhadap Earning Per 

Share. Earning Per Share berpengaruh terhadap Harga Saham. Earning Per Share 

tidak memediasi Return On Asset terhadap Harga Saham.Earning Per Share tidak 

memediasi Return On Equity Harga Saham pada Perusahaan (Food And Beverages) 

Yang Terdaftar Di Bursa Efek Indonesia Tahun 2019-2020 

 

Kata Kunci : Return On Asset, Return On Equity, Earning Per Share, Harga Saham. 
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