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ABSTRAK 

Muhammad Dionanda Azhary Rais, 1910412310043, 2023, Pengaruh 

Kapabilitas Inovasi Berkolaborasi dan Keunggulan bersaing terhadap Kinerja 

Pemasaran pada sentra usaha kerajinan kain tradisional sasirangan Di kota 

Banjarmasin. Dibawah bimbingan Bapak Dr. Maryono, S. Sos, M.Si. 

Penelitian ini bertujuan untuk menguji Pengaruh Kapabilitas Inovasi 

Berkolaborasi dan Keunggulan bersaing terhadap Kinerja Pemasaran pada sentra 

usaha kerajinan kain tradisional sasirangan Di kota Banjarmasin. Penelitian ini 

menggunakan pendekatan kuantitatif, lokasi penelitian di sentra pengrajin usaha 

kain tradisional sasirangan di Jl. Sei Jingah, Jl. Seberang Masjid, Jl. Bina Karya di 

Kota Banjarmasin. Teknik sampling yang digunakan adalah non probability 

sampling yaitu sampling jenuh dengan perolehan sampel sebanyak 47 responden. 

Pengumpulan data dilakukan dengan menggunakan kuesioner dan analisis data 

menggunakan regresi linier berganda. 

Hasil penelitian menunjukkan bahwa Kapabilitas Inovasi Berkolaborasi 

berpengaruh signifikan terhadap Kinerja Pemasaran, dan Keunggulan Bersaing 

berpengaruh signifikan terhadap Kinerja Pemasaran. Kapabilitas Inovasi 

Berkolaborasi dan Keunggulan bersaing juga berpengaruh secara simultan 

terhadap Kinerja Pemasaran. 

Kata Kunci: Kapabilitas Inovasi Berkolaborasi, Keunggulan Bersaing, Kinerja 

Pemasaran 
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ABSTRACT 

Muhammad Dionanda Azhary Rais, 1910412310043, 2023, The Influence 

of Collaborative Innovation Capability and Competitive Advantage on Marketing 

Performance at the Sasirangan traditional cloth craft business center in the city 

of Banjarmasin. Under the guidance of Mr. Dr. Maryono, S. Sos, M.Sc. 

This research aims to examine the influence of collaborative innovation 

capability and competitive advantage on marketing performance in the traditional 

Sasirangan cloth craft business center in the city of Banjarmasin. This research 

uses a quantitative approach, the research location is at the center of Sasirangan 

traditional cloth craftsmen on Jl. Sei Jingah, Jl. Opposite the Mosque, Jl. Bina 

Karya in Banjarmasin City. The sampling technique used was non-probability 

sampling, namely saturated sampling with a sample of 47 respondents. Data 

collection was carried out using a questionnaire and data analysis using multiple 

linear regression. 

The research results show that Collaborative Innovation Capability has a 

significant effect on Marketing Performance, and Competitive Advantage has a 

significant effect on Marketing Performance. Collaborative Innovation Capability 

and Competitive Advantage also simultaneously influence Marketing 

Performance. 

Keywords: Collaborative Innovation Capability, Competitive Advantage, 

Marketing Performance 
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