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ABSTRAK 

Nur Ariska Syakh Baniah, 1910412320026, 2023, Electronic Word Of 

Mouth (E-wom), Potongan Harga Dan Kualitas Produk Terhadap Pembelian 

Impulsif Pada Live Tiktok Skintific di Banjarmasin, di bawah bimbingan: Novia 

Nour Halisa. 

Penelitian ini bertujuan untuk menguji pengaruh secara parsial dan simultan 

Electronic Word Of Mouth (E-wom), Potongan Harga Dan Kualitas Produk 

Terhadap Pembelian Impulsif Pada Live Tiktok Skintific di Banjarmasin. 

Pendekatan penelitian yang digunakan adalah pendekatan kuantitatif. Sampel 

diambil sebanyak 100 responden dengan teknik accidental sampling. Pengumpulan 

data menggunakan kuesioner dan analisis data menggunakan regresi linier 

berganda. 

Hasil penelitian menunjukkan bahwa electronic word of mouth (e-wom) 

berpengaruh terhadap pembelian impulsif, Potongan harga berpengaruh terhadap 

pembelian impulsif, Kualitas produk berpengaruh terhadap pembelian impulsif. 

Secara simultan variabel electronic word of mouth (e-wom), potongan harga dan 

kualitas produk berpengaruh signifikan terhadap terhadap pembelian impulsif pada 

live tiktok Skintific di Banjarmasin.  

 

Kata Kunci: Electronic Word Of Mouth (E-wom), Potongan Harga, Kualitas 

Produk, Pembelian Impulsif 
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ABSTRACT 

Nur Ariska Syakh Baniah, 1910412320026, 2023, Electronic Word Of 

Mouth (E-wom), Price Discounts and Product Quality Against Impulsive Purchases 

at Live Tiktok Skintific in Banjarmasin, under the guidance of: Novia Nour Halisa. 

This study aims to examine the partial and simultaneous effect of Electronic 

Word Of Mouth (E-wom), Discounts and Product Quality on Impulsive Purchases 

at Live Tiktok Skintific in Banjarmasin. The research approach used is a 

quantitative approach. Samples were taken as many as 100 respondents with non-

accidental sampling technique. Data collection used a questionnaire and data 

analysis used multiple linear regression assisted. 

The results showed that electronic word of mouth (e-wom) had a effect on 

impulsive purchases, price discounts had a effect on impulsive purchases, product 

quality had a effect on impulsive purchases. Simultaneously, the variables of 

electronic word of mouth (e-wom), price discounts and product quality have a 

significant effect on impulsive purchases at live Tiktok Skintific in Banjarmasin. 

 

Keywords: Electronic Word Of Mouth (E-wom), Discounted Prices, Product 

Quality, Impulsive Purchases.
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