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ABSTRAK

Rizko  Septyolana,  1910412210030,  2023.  Pengaruh  Kualitas  Produk,

Harga, Dan Citra Merek Terhadap Keputusan Pembelian Sepeda Motor Yamaha

Di Banjarbaru, di bawah bimbingan: Humaidi.

Penelitian ini bertujuan untuk mengetahui dan menguji Pengaruh Kualitas

Produk, Harga, Dan Citra Merek Terhadap Keputusan Pembelian Sepeda Motor

Yamaha Di Banjarbaru.  Penelitian ini  menggunakan metode kuantitatif  dengan

tipe  penelitian  bersifat  eksplanatori.  Lokasi  penelitian  di  kota  Banjarbaru,

Sebanyak  100  responden  dengan  teknik  sampling  yang  digunakan  adalah

purposive sampling.  Kuesioner digunakan untuk pengumpulan data dan regresi

;inier berganda untuk menguji hipotesis.

Hasil penelitian membuktikan bahwa Kualitas Produk, Harga, dan Citra

Merek  berpengaruh  signifikan  terhadap  Keputusan   Pembelian  Sepeda  Motor

Yamaha Di Banjarbaru. 

Kata Kunci : Kualitas Produk, Harga, Dan Citra Merek



ABSTRACT

Rizko  Septyolana,  1910412210030,  2023.  The  Influence  of  Product

Quality,  Price,  and  Brand  Image  on  the  Decision  to  Purchase  Yamaha

Motorbikes in Banjarbaru, under the guidance of: Humaidi.

This research aims to determine and test the influence of product quality,

price  and  brand  image  on  purchasing  decisions  for  Yamaha  motorbikes  in

Banjarbaru.  This  research  uses  quantitative  methods  with  an  explanatory

research type. The research location was in the city of Banjarbaru, a total of 100

respondents  with  the  sampling  technique  used  was  purposive  sampling.

Questionnaires were used for data collection and multiple linear regression to

test hypotheses.

The research results prove that product quality, price and brand image

have a significant influence on purchasing decisions for Yamaha motorbikes in

Banjarbaru.

Keywords : Product Quality, Price, and Brand Image
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