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ABSTRACT 

Nuriah (2022). The Effect of Brand Awareness, Brand Image, and Brand Ambassador 

on Purchase Intention (Study on Lemonilo Instant Noodle Consumers in Banjarmasin 

City). Advisor: Siti Aliyati Al Bushairi. 

This study was conducted to (1)  Determine and test the effect of brand 

awareness partially on purchase intention of Lemonilo Noodles; (2) Determine and 

test the effect of brand image partially on purchase intention of Lemonilo Noodles; (3) 

Determine and test the effect of brand ambassador partially on purchase intention of 

Lemonilo Noodles; (4) Determine and test the effect of brand awareness, brand 

image, brand ambassador simultaneously on purchase intention of Lemonilo Noodles. 

This research was conducted with a sample size of 150 people from the 

Banjarmasin city area who know and have seen lemonilo instant noodle 

advertisements through electronic media and  social media. Data from respondents 

were analyzed using linear regression analysis methods, t test, F test and coefficient 

of determination. 

This study found that brand awareness does not have a significant effect on 

purchase intention of lemonilo instant noodles, while brand image and brand 

ambassador have a significant effect on one's purchase intention of lemonilo instant 

noodles. The result of the F test state that brand awareness, brand image, and brand 

ambassador had a significant effect on the purchase intention of lemonilo instan 

noodle. 

 

Keywords: brand awareness, brand image, brand ambassador, purchase intention, 

and Lemonilo instant noodles. 

 

 

 

 

 

 



 
 

 
 

ABSTRAKSI 

Nuriah (2022). Pengaruh Brand Awareness, Brand Image, dan Brand Ambassador 

terhadap Purchase Intention (Studi Pada Konsumen Mie Instan Lemonilo Kota 

Banjarmasin). Pembimbing : Siti Aliyati Al Bushairi. 

Penelitian ini dilakukan untuk (1) Menguji pengaruh brand awareness secara 

parsial terhadap purchase intention Mie Lemonilo; (2) Menguji pengaruh brand 

image secara parsial terhadap purchase intention Mie Lemonilo; (3) Menguji 

pengaruh brand ambassador secara parsial terhadap purchase intention Mie 

Lemonilo; (4) Menguji pengaruh brand awareness, brand image, brand ambassador 

secara simultan terhadap purchase intention Mie Lemonilo. 

Penelitian ini dilakukan dengan ukuran sampel 150 orang dari wilayah kota 

Banjarmasin yang mengetahui dan pernah melihat iklan mie instan lemonilo melalui 

media elektronik maupun media sosial. Data dari para responden dianalisis dengan 

menggunakan metode analisis regresi linear, uji t, uji F serta koefisien determinasi. 

Penelitian ini memperoleh hasil bahwa brand awareness tidak berpengaruh 

secara signifikan terhadap purchase intention terhadap mie instan lemonilo 

sedangkan brand image dan brand ambassador berpengaruh secara signifikan 

terhadap purchase intention seseorang pada mie instan lemonilo. Hasil uji F 

menyatakan bahwa brand awareness, brand image dan brand ambassador 

berpengaruh secara signifikan bersama-sama terhadap purchase intention mie instan 

lemonilo. 

 

Kata kunci : brand awareness, brand image, brand ambassador, purchase intention, 

dan Mie instan Lemonilo. 
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