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ABSTRACT 

Maria Ulfah (2023). The Effect of Profitability, Corporate Social 

Responsibility Disclosure, and Independent Commissioners on Company 

Value in Food and Beverage Manufacturing Companies Listed on the 

Indonesia Stock Exchange in 2019-2021. Faculty of Economics and Business, 

Lambung Mangkurat University, Banjarmasin. 

 

The aims of the research are to test and analyze the effect of profitability, 

corporate social responsibility disclosure, and independent commissioners on 

company value in Food and Beverage Sub-Sector Manufacturing Companies 

listed on the Indonesia Stock Exchange in 2019-2021. 

 

This type of research used quantitative research. The unit of analysis was 

the financial reports of Food and Beverage Manufacturing Companies listed on 

the Indonesia Stock Exchange for 2019-2021 which were downloaded via the 

Indonesia Stock Exchange website. The number of samples, namely 15 

companies, used purposive sampling so that there were 45 financial reports that 

were analyzed using multiple linear regression analysis techniques. 

 

The results of the study state that Profitability has a significant effect on 

firm value. Corporate social responsibility disclosure has no significant effect on 

company value. Independent Commissioners have a significant effect on company 

value in food and beverage sub-sector manufacturing companies listed on the 

Indonesia Stock Exchange in 2019-2021. 

 

Keywords: Profitability, Corporate Social Responsibility Disclosure, 

Independent Commissioner, Corporate Value 
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ABSTRAK 

 

Maria Ulfah (2023). Pengaruh Profitabilitas, Corporate Social Responsibility 

Disclosure, dan Komisaris Independen Terhadap Nilai Perusahaan Pada 

Perusahaan Manufaktur Sub Sektor Makanan dan Minuman yang terdaftar 

di Bursa Efek Indonesia Tahun 2019-2021. Fakultas Ekonomi dan Bisnis, 

Universitas Lambung Mangkurat Banjarmasin. 

 

Tujuan penelitian adalah untuk menguji dan menganalisi pengaruh 

profitabilitas, corporate social responsibility disclosure, dan komisaris independen 

terhadap nilai perusahaan pada Perusahaan Manufaktur Sub Sektor Makanan dan 

Minuman yang terdaftar di Bursa Efek Indonesia Tahun 2019-2021 

 

Jenis penelitian ini menggunakan penelitian kuantitatif. Unit analisis yaitu 

laporan keuangan Perusahaan Manufaktur Sub Sektor Makanan dan Minuman 

yang terdaftar di Bursa Efek Indonesia Tahun 2019-2021 yang didownload 

melalui website Bursa Efek Indonesia. Adapun jumlah sampel yaitu 15 

perusahaan menggunakan purpose sampling sehingga ada 45 laporan keuangan 

yang dianalisis dengan teknik analisis regresi linear berganda. 

 

Hasil penelitian menyatakan bahwa Profitabilitas berpengaruh secara 

signifikan terhadap nilai perusahaan. Corporate social responsibility disclosure 

tidak berpengaruh secara signifikan terhadap nilai perusahaan. Komisaris 

Independen berpengaruh secara signifikan terhadap nilai perusahaan pada 

perusahaan manufaktur sub sektor makanan dan minuman yang terdaftar di Bursa 

Efek Indonesia Tahun 2019-2021. 

 

Kata Kunci: Profitabilitas, Corporate Social Responsibility Disclosure, 

Komisaris Independen, Nilai Perusahaan 
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