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ABSTRAK

M. Irpani. 2022. 1710412610027, Pengaruh Word of Mouth (WOM),
Harga, dan Lokasi Terhadap Keputusan Pembelian Makanan Pada Wisata Kuliner
di Banjarmasin. Pembimbing: Hairudinor.

Wisata kuliner ini merupakan gerai-gerai makanan yang menawarkan
aneka menu yang variatif, oleh karena itu, Word of Mouth (WOM), Harga, dan
Lokasi perlu diperhatikan oleh tempat usaha terutama Wisata Kuliner di
Banjarmasin sebab akan membuat konsumen memiliki Keputusan Pembelian.

Tujuan penelitian ini adalah untuk mengetahuai pengaruh Word of Mouth
(WOM), Harga, dan Lokasi terhadap Keputusan Pembelian pelanggan Kota
Banjarmasin.

Metode penelitian menggunakan pendekatan kuantitatif dengan asosiatif.
Populasi dalam penelitian ini adalah para Pelanggan Wisata Kuliner di Kota
Banjarmasin, teknik purposive sampling sampel penelitian sebanyak 80 orang.
Teknik pengembilan data kuesioner. Analisis data menggunakan analisis regresi
linear berganda, uji F, uji T dan uji determinasi.

Hasil penelitian Terdapat pengaruh yang signifikan secara parsial pada
variabel Word of Mouth terhadap Keputusan Pembelian pelanggan Kota
Banjarmasin. Terdapat pengaruh yang signifikan secara parsial pada variabel
Harga terhadap Keputusan Pembelian pelanggan Kota Banjarmasin. Terdapat
pengaruh yang signifikan secara parsial pada variabel Lokasi terhadap Keputusan
Pembelian pelanggan Kota Banjarmasin. Terdapat pengaruh yang signifikan
secara simultan pada variabel Word of Mouth (WOM), Harga, dan Lokasi
terhadap Keputusan Pembelian pelanggan Kota Banjarmasin.

Kata kunci: Word of Mouth (WOM), Harga, Lokasi, Keputusan Pembelian
Makanan, Wisata Kuliner.



ABSTRACT

M. Irpani. 2022. 1710412610027, The Influence of Word of Mouth
(WOM), Price, and Location Against Food Purchasing Decisions in Culinary
Tourism in Banjarmasin. Advisor: Hairudinor.

This culinary tour is a food outlet that offers a variety of varied, therefore,
Word of Mouth (WOM), Price, and Location needs to be considered by places of
business, especially Culinary Tourism in Banjarmasin because it will make
consumers have a Purchase Decision.

The purpose of this study was to determine the effect of Word of Mouth
(WOM), Price, and Location of Purchasing Decisions of Banjarmasin City
customers.

The research method uses a quantitative approach with associative. The
population in this study were Culinary Tourism Customers in the City of
Banjarmasin, using a purposive sampling technique with a sample of 80 people.
Questionnaire data collection techniques. Data analysis used multiple linear
regression analysis, F test, T test and determination test.

The results of the study There is a partially significant effect on the Word
of Mouth on the Purchasing Decisions of Banjarmasin City customers. There is a
partially significant influence on the Price variable on the Purchasing Decisions
of Banjarmasin City customers. There is a significant effect partially on the
location variable on the purchasing decisions of Banjarmasin City customers.
There is a significant effect simultaneously on the Word of Mouth (WOM)
variable, Price, and Location of Purchasing Decisions of Banjarmasin City
customers.

Keywords: Word of Mouth (WOM), Price, Location, Food Purchasing Decisions,
Culinary Tourism.
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