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ABSTRAK 

Pertumbuhan industri fintech dalam mengadopsi teknologi di masyarakat 

mengalami peningkatan disaat kemajuan teknologi semakin meningkat. 

Perkembangan mobile banking seperti BRImo semakin meningkat penggunanya 

dan menduduki peringkat 2 setelah BCA-Mobile. BRImo telah mengubah cara 

masyarakat dalam mengelola keuangan dan memudahkan masyarakat dalam 

bertransaksi. Namun, sejauh ini tidak ada bukti apakah pengguna BRImo 

menggunakan fitur tagihan pada mobile banking. Penerimaan mengacu pada minat 

pengguna, artinya pengguna akan mengaplikasikan dan menggunakan fitur tersebut. 

Hal ini menunjukkan ada berbagai faktor yang mempengaruhi minat pengguna 

dalam penerimaan teknologi yaitu fitur tagihan menggunakan mobile banking. 

penelitian ini menggunakan modifikasi model Technology Acceptance Model dan 

Unified Theory of Acceptance and Use of Technology 2 untuk menganalisis apa saja 

faktor yang mempengaruhi minat pengguna dalam penerimaan teknologi fitur 

tagihan menggunakan mobile banking. variabel dalam model penelitian ini terdiri 

dari perceived usefullnes, perceived ease of use, social influence, facilitating 

conditions, price value dan demografi (jenis kelamin, usia, dan pendidikan). 

Penelitian ini menggunakan pendekatan kuantitatif dengan menyebarkan kuesioner 

secara online kepada responden masyarakat Indonesia yang menggunakan mobile 

banking BRImo. Analisis dilakukan terhadap 417 data responden valid dengan 

metode PLS-SEM menggunakan aplikasi SmartPLS. Hasil penelitian menunjukkan 

bahwa faktor perceived usefullnes, perceived ease of use, social influence, 

facilitating conditions, dan price value secara signifikan memberikan pengaruh 

positif terhadap minat pengguna dalam menggunakan fitur tagihan pada mobile 

banking. 

Kata Kunci : Mobile banking, BRImo, fitur tagihan, TAM, UTAUT2  
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ABSTRACT 

Growth of the fintech industry in adopting technology in society has 

increased when technological progress has increased. The development of mobile 

banking such as BRImo has increased its users and is ranked 2nd after BCA-Mobile. 

BRImo has changed the way people manage their finances and made it easier for 

people to do transactions. However, so far there is no evidence whether BRImo 

users use the billing feature in mobile banking. Acceptance refers to the user's 

interest, meaning that the user will apply and use the feature. This shows that there 

are various factors that influence user interest in technology acceptance, namely 

the billing feature using mobile banking. This study uses a modified Technology 

Acceptance Model and Unified Theory of Acceptance and Use of Technology 2 to 

analyze what factors influence user interest in accepting billing feature technology 

using mobile banking. the variables in this research model consist of perceived 

usefulness, perceived ease of use, social influence, facilitating conditions, price 

value and demography (gender, age and education). This study uses a quantitative 

approach by distributing online questionnaires to Indonesian respondents who use 

BRImo mobile banking. Analysis was carried out on 417 valid respondent data 

using the PLS-SEM method using the SmartPLS application. The results showed 

that perceived usefulness, perceived ease of use, social influence, facilitating 

conditions, and price value significantly had a positive influence on user interest in 

using the billing feature on mobile banking. 

Keywords : Mobile banking, BRImo, billing feature, TAM, UTAUT2  
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