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ABSTRACTION

Yuniarti Dewi. 2022. The Influence of Product Innovation and Digital Marketing
Performance on Marketing Studies in SMEs in the Fashion Sector in the City of
Banjarmasin. Supervisor: Imam Suharto

This research was conducted 1) to analyze the effect of product innovation on
the marketing performance of SMEs in the fashion sector in Banjarmasin City, 2)
to analyze the effect of digital marketing on the marketing performance of SMEs in
the fashion sector in Banjarmasin City

This research method uses a quantitative approach to explanatory research.
Respondents to this study were 30 MSME business owners in the Fashion Sector in
Banjarmasin City. The sampling technique in this study used a purposive sampling
technique. The research instrument uses a questionnaire. Data analysis used PLS
SEM analysis, with the Smart PLS 3 program.

The results showed that product innovation has no significant effect on the

marketing performance of SMEs in the fashion sector in the city of Banjarmasin.
There is a positive and significant influence of digital marketing on the marketing

performance of SMEs in the fashion sector in Banjarmasin City.

Keyword : Product Innovation, Digital Marketing, Marketing performence



ABSTRAKSI
Yuniarti Dewi. 2022. Pengaruh Inovasi Produk Dan Digital Marketing Terhadap
Kinerja Pemasaran Studi Pada UMKM Bidang Fashion Di Kota Banjarmasin.
Pembimbing: Imam Suharto

Penelitian ini dilakukan 1) untuk menganalisis pengaruh inovasi produk
terhadap kinerja pemasaran UMKM bidang fashion di Kota Banjarmasin, 2) untuk
menganalisis pengaruh digital marketing terhadap kinerja pemasaran UMKM
bidang fashion di Kota Banjarmasin.

Metode penelitian ini menggunakan pendekatan kuantitatif dengan jenis
penelitian explanatory research. Responden penelitian ini adalah 30 pemilik usaha
UMKM Bidang Fashion di Kota Banjarmasin. Teknik pengambilan sampel dalam
penelitian ini menggunakan teknik purposive sampling. Instrumen penelitian
menggunakan kuisioner. Analisis data menggunakan analisis SEM PLS, dengan
program Smart PLS 3.

Hasil penelitian menunjukkan bahwa inovasi produk tidak berpengaruh
signifikan terhadap kinerja pemasaran UMKM bidang fashion di Kota
Banjarmasin. Terdapat pengaruh signifikan digital marketing terhadap kinerja

pemasaran UMKM bidang fashion di Kota Banjarmasin.

Kata kunci: Inovasi Produk, Digital Marketing, Kinerja Pemasaran.
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